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Abstract

The study aims to discuss the social media impact on the decision-making process and
social incompetence. The study collects data that addresses the issue of social incompetence
and the disparity of effects among gender and age. The first chapter formulated and discussed
the aim, objectives and questions that this research wishes to address. The chapter also
provides a brief contextual background and overview of the study.

The literature review chapter examines the various effects of social media on
decision-making and social skills. It looks into the results of spending a long time on social
media, showing possible links to impulsive decision-making. Gender differences are seen,
with women experiencing stronger emotions and societal pressures that cause them to make
more impulsive decisions. The chapter explores how social media use, social incompetence,
and gender affect how individuals make decisions. The chapter discusses the various
decision-making tendencies, whether hasty or careful, in online activities among diverse age
groups. Its primary focus is on comprehending these influential factors and it offers up
strategies to enhance fruitful digital communication across an array of individuals.

The methodology chapter discusses the methods and techniques considered by the
researcher to present the findings of the study. The chapter mentioned the strategy that
researchers selected and comprehensively justified for selecting the methods and techniques.
The researcher conducted a survey of 109 participants and collected quantitative data.
Through a statistical analysis method using SPSS software, the researcher presents the
findings of the study. Moreover, the researcher maintains academic ethics while conducting
the data collection and analysis. Along with this, the researcher mentioned the current
limitation of the study.

In the fourth chapter, data analysis using SPSS has been conducted which

includes the analysis of the correlation between variables such as Age, Gender, time spent on
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social media and other factors with their impacts on impulsive decision-making. There are
109 participants though the descriptive statistics revealed missing data and valid N become
79 overall but not for each case. The findings showed a positively weak correlation between
decision-making and time spent on social media. However, opinions are different based on
gender, and age group disparities are also there. The plots help to identify trends like
increasing age results in less time spent on social media. The reliability test confirms the
internal consistency of data. The key findings include gender disparity in making impulsive
decisions due to social media trends, and different impacts on decision-making across several
age groups. However, time spent on social media has weakly affected the impulsive decision
but the finding varies with age and gender.

Fifth chapter is the last chapter of this dissertation work which unveils this
dissertation's conclusion, limits, alongside future directions. Furthermore, it exemplifies how
the goals of this research paper were met by making connections between the data. The
results culminated in to the suggestions of becoming aware and understanding, acceptable

restrictions, promoting in-person connections, and developing decision-making strategies
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Chapter 1: Introduction

1.1 Research background

In the past decade, social media has become an integral part of human lives.
According to Wilson & Stock (2021), social networking sites such as Facebook and
Instagram are popularised among the masses. Facebook has over 2 billion active users and
among all of them, 54 % of the people are aged between 18-34 years. In the UK, 91% of
people aged between 16 to 24 years people use social media on a daily basis. After the
coronavirus pandemic and nationwide lockdown, the time spent on social media sites
increased by 44%. The usage of the massive amount in social media provides people with
innovation, self-expression, interaction and creativity. At the same time, social media also
raises concern for the health and well-being of the people. Taborosi et al. (2022) argued that
Social media have changed the channel of communication and redesigned the way people are
normally thinking. Shared opinions on social media platforms influence people’s decision-
making process. There is a need to study the effect and influence of social media in the

decision-making process.

1.2 Research purpose

The purpose of this research is to examine, explore and understand the complex
relationship between social media usage and the decision-making process. Previous research
showed an increase in time spent on social media. This research purposely delves deep into
the effect of social media usage and its influence on making impulsive decisions. According
to Karatsoli & Nathanail (2020), social media influences men and women differently.

Depending on the activities and other factors social media influences both genders differently
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that affect their decision-making. This study will investigate further the disparities and other

associated factors among men and women.

1.3 Problem Statement

The advancement of digital technology that fosters the growth of social media sites
has many effects on the decision-making process. Social media influence in many ways
depending on age and gender, and there is a rising concern about these effects on the people.
Extensive engagement influences people to make social decision making. According to Houri
(2023), high engagement of people impacts the psychological well-being of people. People's
mental health decreases and sleeping quality falls due to high engagement of social media.
However, despite the recognition of all these problems, there is little research conducted on
this particular topic. The high engagement and the concerning growth of people’s social

media usage require more attention among academicians.

1.4 Research aim

The aim of this study is to explore the effects of social media on decision-making
procedures and societal incompetence. It pays specific attention to how factors like duration
spent on social platforms, gender, lack of social skills and age can influence impulsive

decision-making.

1.5 Research objectives

e To look into how much time spent on social media affects impulsive decisions.
e To investigate how men and women differ when it comes to making quick choices

that are influenced by social media.
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e To discover how using social media, social incompetence and gender interaction
affect impulsive decision-making.
e To assess whether the influence of social media on decision-making is affected by

age.

1.6 Research questions

e Does the quantity of time spent on social media have an effect on impulsive decision-
making?

e Does gender (male or female) vary in making an impulsive decision under the use of
social media?

e Do social media, social incompetence and gender interact to predict impulsive
decision-making?

e Does the influence of social media on decision-making vary among different age

groups?

1.7 Research Rationale

The rationale for conducting this research is to understand the impact and influence of
social media usage and the decision-making process. Social media has become a platform for
information gathering, sharing opinions, and expressing self-views on certain matters that
foster a connection between people and social media sites (Okufuwa, 2021). Each of these
elements heavily influences the decision-making process for the people. Navigating these
influences and the level of the effects is an important topic of research. There is also a
disparity between gender and age in decision-making that is influenced by social media

usage.
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1.8 Research Significance

The research holds primary significance in understanding the impact of social media
on human behaviour that affects the decision-making process. The exploration of data for this
topic can enable us to study the differences among gender, age and social incompetence due
to social media usage among different people. The study is important also for understanding
the impact of impulsive decision-making processes that come from different perspectives
depending on age and gender. The findings of this study can also help to create decision-
making development strategies and an informed approach that helps to understand the

evolving landscape of social media

1.9 Research Structure

The first chapter of this assignment is the introduction which indicates to know about
the research aim, objectives and questions. Apart from these mandatory points, this chapter
helps to know about the rationale, background, significance and the entire structure as well.

The second chapter is the literature review. In this chapter, the researcher has
reviewed the articles which have been selected after checking the authentication and quality.
Mostly, the articles are not older than five years.

The third chapter is the research methodology which helps to know about the
philosophy, approach, design and many more necessary points. In this research, the primary
guantitative data have been collected which is taken via conducting a survey.

The fourth chapter is the findings and discussion. In this chapter, the graphical
analysis has been done based on the responses collected from the survey. After that, the

discussion is the comparison between the literature review and graphical analysis.
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Last but not least, the conclusion and recommendations chapter helps to know about
the overall essence and strategies to overcome the issues. It indicates the gaps and future

solutions to overcome those.

1.10 Chapter Summary

This chapter introduced the topic and provided a brief context of the subject the
research is based. Beginning with a background of the study, the chapter provided a brief
explanation of social media usage and its effect on the decision-making process. The study's
aim is to provide insightful information on social media usage and its influence on people’s
decision-making skills and social incompetence. Furthermore, the chapter also provides the

questions that this study aims to address along with the objectives of the overall study.
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Chapter 2: Literature Review

2.1 Introduction

In today's technological era, the widespread impact of social media on personal
behaviour has sparked significant curiosity and worry. This chapter undertakes an
examination of the changing conversation about how decision-making and societal aptitude
are affected by social media use. As people become more deeply engaged in online networks,
there is growing interdisciplinary interest in their potential influence over rash decisions. This
part examines the existing research on social media engagement and impulsive decisions. It
also looks at the differences between men and women in decision-making when influenced
by social media. It also considers how social media use, social incompetence, and gender
affect impulsive decisions. Additionally, the study examines how different age groups are
affected by social media when making decisions. This review of existing research provides a
foundation for a better understanding of the complex relationships involved in this broader

investigation.
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2.2 The Impact of Social Media Usage Duration on Impulsive Decision-Making

Average Time Spent on Social Media (2013-2022)
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Figure 1: Average time spent on social media

Source: (Oberlo, 2023)

Nearly half the global population has experienced changes in daily habits due to
social media engagement. As per Zahrai et al., (2022), the typical individual dedicates about
2 hours and 25 minutes each day to interacting on online platforms surpassing the time
allowance for eating, reading, or physical activities within a single day's schedule. As the
intense growth of these digital sites took place, definitions evolved from original
understanding which highlighted internet applications developed primarily for the creation
and distribution of user content; gradually moving towards updated interpretations focusing
on virtual societies capable of providing enhanced options for communal interactions. In
contrast to impulsive usage, overuse of social media is frequently depicted as a shadowy area
within the realm of these platforms that poses threats across different lifestyle areas and
personal wellness. Yet, it is subjective how one defines overdosage in terms of social media
engagement. The perpetual flow of data combined with the captivating facets inherent in such

platforms potentially leads to mind crowding discouraging calculated choice-making
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approaches. In addition, looking at time elements attached to social media consumption
exposes an escalating relationship: more extensive duration results in increased tendencies
towards hasty judgments (Xiao et al., 2022). According to Azzaakiyyah, (2023), progress
made in the data technology field within the past twenty years has greatly changed how
individuals live and interact. Online platforms have been the most recent advancement in this
field and consist of a range of internet applications that allow the creation and sharing of
content produced by users. Nowadays, individuals are more linked to one another than ever
before, not only on a shallow level but profoundly due to the private information they reveal
on these platforms. Online platforms have had noteworthy effects on the decision-making
process at individual, collective, and organizational levels. As per Alutaybi et al., (2020), the
quickness and regularity of social media interactions might make people act without thinking
and seeing lots of carefully chosen posts and updates might make people feel like time is
distorted, and make them act without thinking even more. Also, on social media, people
compare themselves to others a lot, and seeing others' highlights might make them feel like
they have to act quickly to fit in. According to Aslan, (2020), social media overuse and
senseless usage are linked closely to impulsivity, a potent risk aspect. People with
spontaneous behaviours tend not to manage their time wisely or contemplate before acting
out. Observing the traits of those unusually drawn to social platforms shows clear indications
they embody impulsive qualities like inefficiencies in managing time usefully, lack of
planning ahead, and forming an uncontrollable attachment towards these digital networks. As
per Bickham, (2021), impulsiveness plays a significant role in amplified engagement with
social media. High frequency of interaction on these platforms tends to lead toward internet
dependency, an obsession for being present online, and a potential addiction to electronic
games; that is, episodes of extreme usage can contribute heavily towards the onset of

technological dependencies. Nevertheless, it is important to recognize that social media does
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not uniformly influence every user when it comes to decision-making. Numerous elements
like personal characteristics, one's competence in digital platforms, and the type of content
they consume on social media lead to subtle variations across several studies. Moreover, what
setting these decisions are made be it casual or formal also alters how long-term usage of
social media ties with impulsive behavior. Often, social media channels highlight the
ventures and experiences of people which sparks a sense of fear of missing out (FOMO). This
apprehension can prompt rash decisions as folks aim to partake in events or gather belongings
they presume will boost their societal standing. Web networks are made to offer fast
satisfaction through approval, sharing, and remarks (Mahmud et al., 2023). This immediate
feedback can cause people to look for instant rewards, possibly causing hasty decision-

making in other areas of life.

2.3 Gender disparities in the influence of social media on impulsive decision-

making
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Figure 2: Women Lead Men in Social Media Usage

Source: (Mukhtar, 2023)
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At present, social media is prevalent globally. The usage varies between men and
women, but the impact of gender on the correlation between impulsive decision-making and
excessive or problematic use of social media remains a mystery. Research by Chen et al.,
(2022), indicates that at a greater propensity for impulse decision-making among women
compared to men. It is not just adult females; reportedly, young girls also exhibit similar
patterns of spontaneous decision-making more than their male counterparts do. A
contributing factor is that females disproportionately score higher in all emotional state
measures implying an enhanced emotive context amongst them as opposed to boys. Social
media utilizing females tend to exhibit heightened emotional states, either positive or
negative, which often leads them towards impulsive decision-making more frequently than
their male counterparts. According to Ostendorf et al., (2020), this stronger tendency of
impulsiveness in decisions among female users might be seen especially when they are
emotionally motivated. Furthermore, women generally show a higher likelihood of making
choices aimed at controlling emotions or offsetting any unfavourable feelings compared to
men. Social media affects people of all genders, but there are slight differences in how it
influences impulsive decision-making. One important factor is the effect of comparing
oneself to others. Research shows that on average, women may engage in more social
comparison on social media, which can increase self-awareness and potentially impact
impulsive choices (Dhir et al., 2021). According to Kim et al., (2021), the overuse of social
media sites often results in undesirable outcomes of consistent upward social comparisons,
even though such platforms tend to present users positively. Partaking in these kinds of
comparisons on social media can lower a person's self-esteem. Regular negative online socio-
comparisons were linked with declining health among those exhibiting signs of depression
and low self-confidence, as well as compulsive shopping tendencies amongst females.

Impressions of perfect body shapes and ways of living shown on different platforms can lead
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to doubts about self-worth, particularly impacting females who may result in quick decisions
striving for social conformity. Furthermore, online communication characteristics as well as
the search for societal acceptance might influence both genders unequally. As per Aparicio-
Martinez et al., (2019), there is a swift surge in irregular eating attitudes, particularly among
females in their 20s. These maladjusted actions arise from the fusion of multiple factors such
as beauty standards. A noteworthy contributing element is social media that popularizes
unreasonable beauty norms potentially triggering these behaviours. In certain circumstances,
women could face increased levels of societal scrutiny and criticism, which might prompt
decisions made impulsively due to the search for approval and acceptance. Conversely, men
may be swayed by the competitive dynamics present in social media platforms and make rash
choices as a way of affirming their standing or success amidst perceived rivalry (LE et al.,
2022). According to Feng et al., (2023), There's a noticeable transition occurring globally
from in-store purchases to internet-based transactions due to the strength of online commerce.
As such, consumer traction is increasingly leaning towards favouring virtual shopping
methods, leading to notably higher instances of impromptu digital buying decisions.
Unplanned spending may be characterized as an action that includes unforeseen acquisitions
and comes hand-in-hand with significant thrill and pleasure. Despite the apparent differences,
social media's overall effect on mental health shows different trends among genders. The
research by Jung, et al., (2019), indicates that women are possibly more susceptible to angst
and tension generated by online communication, which could precipitate impulsive choices as
ways of dealing with these feelings. Nonetheless, it is paramount to note the variety within
each gender as distinct personality traits along with socioeconomic elements and cultural
effects considerably sway how individuals react toward various content they come across on

social media. Understanding these gender disparities is essential for developing targeted
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interventions and strategies to promote healthier online behaviours and mitigate the negative

consequences of impulsive decision-making associated with social media use.

2.4 The Impact of Social Media Use, Social Incompetence, and Gender

Interaction on Impulsive Decision-Making

People prone to impulsivity tend to make decisions that are high-risk, opting for
instant gratification regardless of possible long-lasting negative effects. The process of
making a decision encompasses several steps such as the assessment of choices and
scrutinizing actions' results. The interconnection between the usage of social media and
spontaneous decision-making is complex. According to Ostendorf et al., (2020), how often
and how intensely people interact on social media plays into their tendencies to make
immediate, impulsive choices. The incessant influx of information coupled with various
incentives present on these platforms generates a setting favouring swift decisions as they
journey through an endless torrent of content requiring speedy reactions. Social
incompetence, which entails issues with social engagements and conveying thoughts
effectively, introduces an added level of intricacy to this situation. Those who exhibit higher
degrees of such ineptitude might be particularly prone to how their impetuous decision-
making is swayed by the effects of social media. Purnama et al., (2023), the online space,
offering an apparently regulated and non-simultaneous communication platform, could serve
as a sanctuary for individuals who find in-person interactions challenging. This condition
might augment the influence of social media on their decision-making mechanisms. The
realm of digital spaces, which seemingly gives control and non-periodic avenues for
interaction, could serve as a haven for individuals encountering difficulties in personal
encounters. This may potentially intensify the influence social media has on their choices.

According to Youssef et al., (2020), addictive design is a feature of social media platforms,
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which fuels an obsession with frequent checks and prolonged screen interaction. This
dependence can disrupt sleep cycles, hinder efficiency, and diminish overall mental health.
The interpretation of "social media use disorder” varies considerably. The term ‘internet use
disorder" is accepted as a mental health issue but there's ongoing contention about its
scientific nomenclature. The affective condition referred to as loneliness illustrates an
unsatisfactory state marked by disparity between one's desired and perceived social bond
levels. Two conflicting theories have emerged concerning the correlation between social
media usage problems and solitude states: One theory substantiates that the time devoted
online usurps offline periods (primarily spent with friends) thus diminishing friendship
quality. Loneliness is not solely linked to social media disorders but also pertains to varying
mental health issues. It is been suggested that solitude generates stress and this amplifies the
feeling of being socially rejected. Furthermore, there exists a deep link between despondency
and isolation where loneliness often serves as an indicator for potential depressive signs.
Additionally, anxiety has been foreshadowed by feelings of aloneness too. Research
demonstrates a significant correlation between states of lonesomeness and symptoms tinged
with anxiety (Youssef et al., 2020). The complex interplay of influences is further mired by
the aspect of gender. The overlap between social media usage, lack of interpersonal aptitude,
and gender can establish nuanced decision-making patterns. For example, research showcases
how people with different degrees of social capabilities within specific genders react uniquely
to stimuli on social platforms (Forgas-Coll et al., 2022). Generally, women known for their
advanced social skills might harness the power of social media platforms in making
relationship-centric decisions, strongly highlighting interpersonal ties and relationships. In a
dissimilar vein, however, societal norms and competition-driven behaviours could sway men
into impulsive judgment on such online networks as they strive to meet expected standards or

portray specific self-images (Karatsoli et al., 2020). Additionally, the way social media is
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used, lack of social skills, and gender have an impact on impulsive decision-making. These
factors together affect how people think and feel when making choices, highlighting the

importance of understanding everything as a whole.

2.5 Age-Related Changes in the Impact of Social Media on Decision-Making

Social Media Age Demographics

40%
31.8%
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20%

10%

13-19 20-29 30-39 40-49 50-59

Figure 3: Social media Age Demographics

Source: (Lin, 2023)
It is difficult to ignore the considerable influence of social media in today's world.

Such platforms remarkably shape individual's thoughts, feelings, and practices through usage.
Nevertheless, its impact is not uniform across all age brackets - distinct demographics interact
with this virtual realm uniquely due to an array of considerations including maturity level,
emotional condition as well and their place within society. As per Sharifian et al., (2021), the
usage of social media can have varying effects on socioemotional results depending on the
age group, largely because of differing generational experiences with technology. To be more
precise, digital natives are today's younger adults who were raised alongside technological
advancement while older generations labelled as digital immigrants had been exposed to such

innovations in their later years. The inherent interaction and comprehension of how these
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technologies work could drastically shift due to this distinctive upbringing. A notable feature
of ageing concerns the life phases that people navigate. Youngsters, usually engaged in
establishing their identity, may be highly vulnerable to how social media manipulates hasty
judgments (Swart, 2023). The continuous visibility into peer engagements, merged with a
longing for societal approval produces an environment where decisions are not purely
grounded on individual reflections but are also profoundly molded by online community
interactions. Juveniles may display different behaviours on social media due to their desire
for freedom and self-governance. As per Walker et al., (2021), this age range tends to have a
stronger inclination towards exploration and trying new things, which can lead to impulsive
decision-making influenced by quick and easy access to information on social media sites. In
a different light, senior individuals going through phases of life where consistency and
introspection hold sway might exhibit divergent trends in terms of their interaction with
social media and decision-making processes. Research hints that these folks could have more
cautious interactions online showing far stronger resistance to rash decisions triggered by the
influence of social media (Murthy et al., 2021). Moreover, the composition and
characteristics of social media offerings play a substantial role in how decision-making
processes evolve with age. Platforms that cater to visual content could have an even stronger
effect on younger demographics, harnessing visual cues to draw out instinctive reactions. On
the other hand, those belonging to older generations might respond more positively towards
elements that resonate with their own life journeys and tastes demonstrating carefulness when
making decisions. Moreover, the blending of age and other demographic elements like socio-
economic standing or cultural heritage adds more intricacies. The mix of societal guidelines
and expectations with influences related to aging guides how people from varying
backgrounds maneuver social media platforms while making decisions. As per Zhang &

Jung, (2022), younger people prioritise future goals such as gaining knowledge, building
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careers, and making new social connections. Older people, on the other hand, focus more on
present goals that bring emotional satisfaction, and they spend more time with their close
social connections. While the present investigations provide valuable knowledge about age-
related modifications, continuing search is necessary. Upcoming studies might investigate the
purpose of particular social media characteristics, the influence of changing digital
surroundings, and the potential lessening effects of digital education programs tailored to
various age ranges. Understanding how age impacts social media and decision-making is
important for academic discussions and for promoting positive digital interactions throughout

life.

2.6 Conceptual framework

The Impact of Social Media Usage Duration
on Impulsive Decision-Making

Gender disparities in the influence of
social media on impulsive decision-making

The Impact of Social Media Use, Social
Incompetence, and Gender Interaction on Impulsive
Decision-Making

Figure 4: Conceptual framework

Source: (Self-developed)

2.7 Literature gap

While present studies offer worthy knowledge on alterations linked to age, continuous

investigation remains crucial. Upcoming research might probe into the role of particular
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social media functionalities, the influence of dynamic online environments, and possible
buffering effects brought about by digital literacy initiatives developed for diverse age
brackets. Moreover, the literature often concentrates on basic models without investigating
the particular ways in which social media may worsen quick decision-making in people with
different levels of social skills across various age groups and genders. Closing this unmet
need is important for creating specific treatments and plans that deal with the complicated

connections between these elements.

2.8 Chapter Summary

This section examines the detailed connection between social media, decision-
making, and social skills. It studies how the amount of time spent on social media affects
impulsive decision-making, revealing concerns about being overwhelmed and acting without
thinking. Differences between genders in impulsive decision-making are analyzed, focusing
on heightened emotions in women. The section explores the complicated interaction of social
media use, lack of social skills, and gender, highlighting how they together affect impulsive
choices. Age differences in the impact of social media are discussed, from impulsive
behaviours among young people seeking approval to cautious decision-making among older
adults. The chapter emphasizes the importance of a comprehensive understanding to guide

specific interventions that encourage positive online interactions.
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Chapter 3: Methodology

3.1 Introduction

The methodology chapter in a dissertation or any type of research work describes the
techniques of research strategy, data collection strategy and data analysis strategy. This
chapter also will discuss the methods and techniques that are undertaken by the researcher to
complete the study. Along with the discussion, the chapter will justify the primary reason for
the selection of these methods and techniques for this study. The chapter will discuss the
ethical guidelines that the research will follow. Also, the chapter will mention the limitations

of the current research strategy, data and analysis methods.

3.2 Research Approach

The research approach determines the plan and procedure of research that details the
data collection method, analysis and interpretation of the data. In research strategy, the
research approach is the first stage. Saunders et al. (2015) provide the research onion

framework that helps to strategise research work in its approach, philosophy and design.
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Figure 5: Research Onion Framework

Source: (Saunders et al., 2015)

There are primarily three types of research approaches. These are; inductive,
deductive and abductive. The inductive research approach aims to explore the subjective
experience and formulate a theory or concept. On the other hand, the deductive approach is
based on the existing theory to formulate a hypothesis. The deductive research approach aims
to deduct conclusions from the existing proposition. The conclusion from the deductive
research approach is always true in form (Casula, Rangarajan & Shields 2021). The abductive
research approach works where the other approaches are failed to make any stances. The
abductive research approach discussed the weakness through a pragmatist perspective.

In this dissertation, the researcher selected the deductive research approach in order to
progress or complete the research. Through the deductive research approach, applying
deductive reasoning to the collected data can lead to a specific conclusion for the research
objectives. Deductive reasoning is best suitable to answer the research questions for this

research.
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3.3 Research Philosophy

Research philosophy provides the foundation for research in which data should be
gathered. According to Alharahsheh & Pius (2020), research philosophy provides a specific
path to research in order to develop knowledge for the research topic. Research philosophy
helps researchers to understand the assumption as different researchers may develop different
assumptions on the nature of knowledge. There are multiple research philosophies for
researchers to explore and adopt for research. In the case of this study, positivist research
philosophy is adopted. The positivist research philosophy tends to gain factual knowledge
through the observation process. Positivism research philosophy distances the researcher’s
view and incorporates an objective-based analysis. Answering the research questions
precisely, positivism provides better solutions for the researcher in explanatory research.
However, the researchers' role in observation is limited only to the data collection and
interpretation of the knowledge (Park, Konge & Artino, 2020).

Positivism research philosophy focuses on objective experience or objectivity.
Adopting the positivist research philosophy, the research can explore the factors and the
impact of social media on decision-making and social incompetence. Also, the objectivity of
positivism encourages gathering measurable data on the topic. Therefore, by gathering the
measurable data the research can answer the following research questions such as the time

spent on social media, its impact on people’s decision making and other key information.

3.4 Research Design

This dissertation selected an explanatory research design to present the analysis of
the collected data. Explanatory research is best suitable to explore a specific phenomenon

with limited data available. Most importantly, the explanatory research design can provide an
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explanation of the phenomenon, along with an explanation of the current situation and predict
the future direction of the situation (Sileyew, 2019). In this design of the research, researchers
observe the pattern created front the existing data. These are the data that are not previously
viewed or observed. In investigation or assessing research purposes, the explanatory research
design is among the suitable designs for pattern recognition of specific objectives. According
to Ranganathan (2019), the explanatory research design also provides an advantage for the
researcher to analyse the previous gaps and provide new knowledge related to the research
questions and objectives. The internal validity of explanatory research is also tends to very
high compared to other designs of research.

In understanding the impact of social media and people's engagement with social
media applications, the explanatory research design can present the links between the
variables that impact a person’s engagement with social media applications. As the research
design tends to investigate the variables, the explanatory research design is also best suited to

assess the influence of social media on people’s decision-making process.

3.5 Data Collection Method

The process of collecting, evaluating and analysing information from multiple sources
is called data collection. Collection of data is most crucial for the research work as through
the collection of the data a researcher is able to answer the research questions along meet the
requirements of the research objectives. In academics, a researcher is able to collect two
different types of data; qualitative and quantitative. Both of the different types of data are
valuable and hold crucial significance. Based on the nature of the research strategy,
researchers select the data (Borgstede & Scholz, 2021). Qualitative data is the non-numerical
data that is usually presented in text format in research. On the other hand, quantitative data is

the numerical data that quantifies or measures a phenomenon based on the research purpose.
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Apart from these two data collection methods, there is also a method called the mixed
method. In this method, both types of data are collected to answer the research questions. In
the case of this dissertation, quantitative data is collected to answer the research questions.
The collection of quantitative data can help the dissertation to measure the impact of social
media’s influence on the decision-making process (Barroga & Matanguihan, 2022). The
statistical analysis of the data can provide answers on the relationship between the time spent

on social media for the people and their decision-making process.

3.6 Data Collection Source

There are two methods by which a researcher can collect the data for study. These are
primary data collection sources and secondary data collection sources. According to
Taherdoost (2021), the primary data collection is the collection of original data that directly
comes from the source. These can be both qualitative and quantitative data. Primary data
provide the researcher with direct access to the subject of the study. Through interview,
survey and other methods can be used to collect the primary data. The secondary data are the
historically available data. In this data collection, no new data is generated. Therefore,
secondary sources are the available data that have already been discovered. Both of the data
collection sources have their significance and disadvantages based on the nature of the study.
In the case of this study, quantitative data is collected through primary sources. The
researcher conducted a survey in order to collect the data. Cerar, Nell & Reiche (2021),
mentioned that the collection of the primary data provides the researcher control over the
collected data quality. As the data come from the original sources, the richness of the raw
information is very high compared to secondary data collection sources. The original data or

the generation of new data can benefit this research by finding new insights relevant to the
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research questions. New data on the influence of social media in the decision-making process

can be created, measured and analysed in this study.

3.7 Sampling Simple random

According to Khan (2020), sampling is the process in which the researcher collects
data from a subset of the population among a larger population. There are various ways a
researcher can collect data from a designated group. Based on the research aim and purpose
the researcher selects the sampling method for the collection of the data. In interview and
survey methods of data collection sampling is widely used by the researchers. In the case of
this research, the researcher used a simple random sampling method to collect valuable
data. In the simple random sampling method, the researcher randomly selects the handed-out
questionnaire. For the collection of data in this dissertation, the researcher emailed the
participants the survey questions. A total of 109 data samples were collected for this research.
A simple random sampling method provides equal opportunity to the participant for being
selected. As this sampling method provides a wide variety of randomisation, it enables high
internal and external validity for the research (Cash et al., 2022). In today’s scenario, social
media is used by a wide variety of people. Random selection of the population through this
sampling method provides an opportunity to understand the influence of the broad

population.

3.8 Data Analysis Method

The Data analysis process is the most crucial element of a research study. According
to Mishra et al. (2019), it is the process in which data is systematically described by
implementing statistical or logical techniques. Data analysis evaluates the collected data in

order to represent the findings related to the research questions. Based on the research
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procedure, researchers select the data analysis and interpretation techniques for the research.
There are various analytical procedures that researchers can take to analyse certain data sets.
However, based on the collection of data the selection of the most suitable data analysis
techniques is mostly appropriate. In order to interpret the data and present the findings, the
researcher selected a graphical analytical process. The quantitative data collected from the
primary sources is most appropriately represented through graphical statistical analysis. In
order to statistically analyse the data, SPSS software would be used by the researcher. SPSS
is a software application that provides researchers broad ability to analyse, interpret and
graphically present the findings of the data as per the research questions and the objectives.
The graphical presentation of the data can provide a measurable and quantifiable
understanding of the impact of social media on the decision-making process. Also, the
measurable data can show the time spent by the person in different social media applications.
Measuring the situation can determine the current trends of social media usage in the

decision-making process.

3.9 Ethical Consideration

According to Sivasubramaniam et al. (2021), an ethical guideline that enables the
authenticity of the work. Following the ethical guidelines by the researcher enhances the
reliability of the study. The collection of the data involves human participants in this study.
This research does not intend to expose any personal information of the human participants.
The survey questionnaire was also emailed through their designated email ID and the
researcher did not involve any biases in the selection of the human participants. Each of the
participant selections was made randomly. The researcher also provides citations of the

research article that work has been used in this dissertation.
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3.10 Limitation of Methodology

The reliability of the quantitative data may limit the exploration of the research. The
use of explanatory research design also limits the collection of the data. Thus, the research is
as good as the research strategy. The positivist research philosophy is also enabling the
research to explore the objective experience. It lacks the subjective experience of social
incompetence. Also, the survey that was conducted was limited to certain demographics.
Hence, a population’s age, gender, and social and economic status limit the findings of the
research. The quantitative data also may not be suitable to capture all the scenarios of social

incompetence.

3.11 Summary

The chapter discussed the methods and techniques that were used to collect, evaluate,
analyse and present data. The chapter first discussed the research strategy. It elaborates and
justifies the philosophy, approach and design of the research. Furthermore, the research
discussed the data collection method and the sources in which the data was collected. The
researcher conducted a survey to collect primary data. The method of sampling and the
participants were also discussed in the chapter. The interpretation technique for the collected
data was also discussed in the chapter. The final sections of the chapter discussed the ethical

guidelines this study followed and the current limitations of the study.
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Chapter 4: Analysis

4.1 Chapter introduction

In this chapter, the data analysis is conducted and the findings after each analysis are
presented. The analysis is presented using tables, charts and graphs. According to the
previous chapter on methodology, SPSS is used for the analysis. The methodology also
showed the number of research participants is 109. The main research questions in this data
analysis are 68. Descriptive analysis helps to understand that, in the analysis of particular data
all of the data points or responses from the participants are given or not. Hence, missing data
can be monitored through this chapter as well. Not all of the responses are required to be
analysed in this chapter. This is because; the analysis is done according to the aim, objective,
and research questions. For example, the impact of time spent on social media, gender, and
age, on impulsive decision-making are mainly focused in this research as per its aim. The
analysis of age over impulsive decision-making also helps to address the fourth research
objective and fourth research question. Similarly, the effect of spending time helps to address
the first research objective and first research question. Analysis of gender helps to address the
second research question and objective. However, the impacts of social media factors like the
frequency of posts on societal incompetence are also examined in this chapter. Analysing
such factors helps to address the third research objective and third research question. Hence,
all of the research questions and research objectives developed in the first chapter can be
addressed in this chapter through data analysis using SPSS. IBM SPSS is not only used for
data analysis but is also useful for data processing, data management, visualization,
customization and integration of data. The user-friendly interface of SPSS helps in easy

analysis, and making data-driven decision (Sen & Yildirim, 2022).
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4.2 Analysis

4.2.1 Descriptive Statistics

Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation

What is your age? 109 1 4 287 1.147
What is your gender? 109 1 3 1.54 536
What is your highest level 108 1 4 3.44 616
of education completed?

Which social media sites 108 1 6 2.91 2.098
do you use the most?

How much time do you 107 1 4 1.71 813
spend on social media

every day??

Valid N (listwise) 107

Figure 6: Age, gender, education, usage and time spent

(Source: Self by SPSS)

According to the descriptive statistics of age, gender, education, usage and time spent
on social media, it can be seen that there are 109 datasets or participants in total. However,
missing data can be recorded. For example, the education level is not revealed by 1
participant for which N = 108 instead of 109 in that case. Due to the scale of the data from 1
to 4 or 1 to 6, the mean does not reflect the actual answer. However, the average age was 2.87
in a category of 1 to 4 means that, most of the participants are over 36 years old. This is
because; 18-25 years are marked as 1, 26-35 years are marked as 2. 3, and 4 are marked for
36-49 years and 50 years or above. Valid N is 107 means, that 107 participants answer all of

the 5 questions accurately.
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Descriptive Statistics Did you ever make a 108 1 4 218 1375
N Minimum ~ Maximum  Mean  Std. Deviation L il 2
ed by data or
Do you present a 108 1 2 1.84 366 views, located on social
separate online identity media platforms?
:Q:ﬁi"a‘ networking How much do people on 108 1 4 1.65 740
: social media affect your
How many social media 107 1 1] 246 1.049 decisions?
platforms do you utilise? Did you ever experience 107 1 2 175 436
How frequently do you 107 1 4 1.22 604 internet harassment?
s Which platiorm's anti- a9 1 5 288 1.350
sites? discrimination legislation
Do you browse social 108 1 2 1.68 470 is the strongest?
networking sites right Has using social madia 107 1 2 1.57 497
away when you wake up? affectad your mental well-
What is your ime of using 107 1 6 389 1.376 being in any way?
social media? How much da you think 107 1 5 2.36 1475
For what purpose do you 106 1 5 339 1.074 the confent you see on
hamess social media social media affects the
platforms? way you feel?
0n social networking 107 4 8 269 1417 Have you ever felt anxious 108 1 3 225 799
TR e or uneasy in direct social
material do you interact Interactions afer
with the majority? dedicating a
considerable amount of
How much da you think 108 1 5 218 1303 time to platforms like
your choices are Facebook, Instagram or
influenced by the impact Twitter?
of social media? ;
What is the exiension of 107 1 3 237 637
Are you of the opinion that 108 1 3 2.36 690 interaction by influencers
people's representation that can impact on your
of their lives on social responses and
How do you typically 93 5 249 1.080
handle conflicts or
disagreements on social
media?
Ifyou believe social a3 4 242 970
media has negatively
affected decision-making
and social competence,
what improvements
would you suggest?
a) Increased moderati
on of cont
enth) Education on onl
ine etiqu
ettec) Enhanced pri
vacy con
trolsd) Other (please sp
Do you think educational a4 5 3.68 1.018
programs on responsible
social media use would
be beneficial?
Valid N (listwise) 79

37

Figure 7: Descriptive Data — Rest of All

(Source: Self-using SPSS)

Here Valid N is 79 which means from Al to A68, only 79 participants answered all of
the questions. For example, the last question is answered only by 94 of the participants but it
might not be answered by some participants who answer the second last question. Though,
second last question is answered by 93 participants. For this, all of the questions were

answered by 79 (72.45%) of them which made the valid N.
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4.2.2 Correlation analysis

Correlations

Have you Do you think
previously that social
‘What is the made an incompetenc
extension of investmentin ecan
How much do various social social influence How much
you think your media sites networking influg
2 How much do which can put e
peo impacton impacton the
ralues d decision-
What is your promoted making d
age? media? decisions? material? platforms? process? making ?
‘What is your age? Pearson Correlation 1 087 -.058 =012 278 -.054 028 -.009
Sig. (2-tailed) 555 452 900 .004 592 782 .32
N 109 108 108 106 108 102 ag 99
How much do you think Pearson Correlation 087 1 084 167 .033 119 87 -.032
your choices are "
influenced by the impact Sig. (2-tailed) 555 387 107 74 232 065 754
of social media? N 108 108 108 106 106 102 ag 99
How much do people on Pearson Correlation -.058 084 1 -237" -.054 -.082 257" "y
social media affect your .
dscisions? 5ig. (2-tailed) 552 387 014 581 358 o 250
N 108 108 108 106 106 102 EL 99
What is the extension af Fearson Correlation -0z 157 237 1 022 097 .09 =101
various social media
sites which can put Sig. (2-tailed) .00 107 014 823 333 856 an
impact on your values
and perceptions? N 108 106 108 106 105 101 L] 98
Have you previously Pearson Correlation 2767 033 -.054 022 1 =119 .07 192
made an investment in
social networking sites Sig. (2-tailed) .004 ™ a1 823 235 871 .059
hecause of advertising or
promoted material? N 106 106 106 105 106 101 o7 98
Do you think that sacial Pearson Correlation -.054 19 -.092 097 -118 1 an” 063
incompetence can
influence others as thisis — gjg_ (2-ailed) 592 232 358 333 235 001 537
impacted by the use of
TS EREE L N 102 102 102 101 101 102 a7 o7
platforms?
Is Ittrue that age Pearson Correlation 028 187 287 019 07 3317 1 -.023
disparities have a huge o
impact on the decision- 519 (2-tailed) 782 065 01 856 871 oot 822
making process? N 98 98 98 98 a7 a7 Bl a7
How much influence do Pearsan Carrelation -.008 -.032 17 -101 192 063 -.023 1
social media trends have 5
on your decision-making Sig. (2-tailed) 832 754 .250 n 059 537 822
v N ag 899 ag 98 a8 87 a7 89

** Cormelation is significant atthe 0.01 level (2-tailed)
* Correlation is significant atthe 0.05 level (2-tailed).

Figure 8: Correlation with Age

(Source: Self-using SPSS)

Here, the first column of the table is the main matter of concern. According to it, the
highest correlation value is 0.276 between age and investment. Hence, increasing age means
increasing investment in social networking sites due to promotional content as this is a
positive relationship. However, the relationship is weak. This also means every relationship
between age and other variables is weak. Age and influence of social media (SM) trends on
decision-making have the weakest correlation with a coefficient of -0.09. This is also a
negative relationship which means increasing age decreases the decision-making from SM

trends.



The Social Media Impact on Decision-Making and Social Incompetence 39

Correlations
Have you Do you think
previously that social
What is the rmate an incompetenc
extension of  investrentin ecan Is ittrue that
How much da various social social influence d How much
you think your media sites networking others as this disparities influence do
choices are How much do which can put sites is impacted have a huge saocial media
influenced by people on impact on hecause of bythe use of  impact onthe trends have
the impact of social media yourvalues advertising or  various social decision- onyour
Whatis your social affectyour and promoted media making decision-
gender? media? decisions? perceptions? material? platforms? process? making ?
‘Whatis your gender? Pearson Correlation 1 048 -029 -.060 087 -017 -.006 140
Sig. (2-tailed) 619 TG4 539 324 866 951 168
N 109 108 108 106 106 102 98 EE]
How much do you think Pearson Correlation 048 1 084 157 033 "a 187 -032
your choices are -
influenced by the impact Sig. (2-tailed) 619 387 107 ey 232 065 754
of social media? N 108 108 108 106 108 102 98 a9
How much do people on Pearson Correlation -028 084 1 -237" -.054 -082 257 17
social media affect your -
decisions? Sig. (2-tailed) 764 387 014 581 358 011 250
N 108 108 108 106 108 102 98 a9
What is the extension of Pearson Correlation -.060 167 237" 1 .0z22 097 019 =101
various social media
sites which can put Sig. (2-tailed) 439 107 014 823 333 .B56 a2
impact on your values
and perceptions? N 106 106 106 106 108 1m0 EL a8
Have you previously Pearson Correlation 097 033 -.054 022 1 -119 .07 192
made an investment in
social networking sites Sig. (2-tailed) 324 a4 481 823 235 BT 059
because of advertising or
promoted material? N 106 106 106 105 106 1m0 a7 a8
Do you think that social Pearson Correlation -m7 119 -.092 097 -119 1 3317 063
incompetence can
influence others as thisis iy (3-tajled) 866 232 358 333 235 001 537
impacted by the use of
WUIUEELLIELD N 102 102 102 101 101 102 87 a7
platforms?
Is ittrue that age Pearsan Correlation -.006 87 257 019 07 3317 1 -023
disparities have a huge .
impacton the dacision- _ 51g- (2-ailed) 951 085 011 856 871 o001 822
making process? N 98 98 98 98 57 a7 58 a7
How much influence do Pearson Correlation 140 -.032 17 -101 182 063 -.023 1
social media trends have -
on your decision-making Sig. (2-tailed) 168 754 250 n 059 537 822
i N EL] 99 ag 93 98 a7 a7 EL]

* Correlation is significant at the 0.05 level (2-tailed)
** Correlation is significant atthe 0.01 level (2-tailed)

Figure 9: Correlation with Gender

(Source: Self through SPSS)
The strongest positive correlation between gender and others is with the influence of
SM trends on decision-making. The correlation coefficient in this case is 0.14. It reveals that
the third gender, females are more influenced by SM trends than males. Though, cross
tabulation analysis is required to understand how different genders are making decisions as
per SM trends. Negatively it has the strongest correlation with extension as the coefficient is -
0.06. This means females and the third gender have more extension as the value for large

extension, seldom, and never are 1, 2, and 3 respectively.
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Correlations

Have you Da you think
previously that social
What is the made an incompetenc
extension of investment in ecan Is ittrue that
How much do various social social influgnce age How much
you think your media sites networking others as this disparities influence do
How much choices are How much do which can put sites is impacted have a huge social media
time do you influenced by people on impacton because of by the use of impact on the trends have
spend on the impactof  social media your values advertising or  various social decision- on your
social media social affect your and promoted media making decision-
every day?? media? decisions? perceptions? material? platforms? process? making ?
How much time do you Pearson Correlation 1 -.049 114 -102 =07 0 047 217
spend on social media
every day?? Sig. (2-tailed) 619 242 289 BG4 B33 643 036
] 107 107 107 106 106 102 98 99
How much do you think Pearson Correlation -.049 1 084 157 033 118 187 -032
your choices are -
influenced by the impact Sig. (2-tailed) 619 387 107 741 232 065 754
of social media? N 107 108 108 106 106 102 98 a9
How much do people on Pearson Carrelation 114 .0a4 1 -zar -.054 -.082 257 7
social media affect your -
decisions? Sig. (2-tailed) 242 387 014 581 .358 .01 250
I 107 108 108 106 106 102 a8 99
What is the extension of Pearson Carrelation -.102 57 -237 1 022 097 018 =101
various social media
sites which can put Sig. (2-tailed) 299 107 014 823 333 856 an
impact on yourvalues
and perceptions? N 106 106 106 106 1058 101 ag a8
Have you previously Pearson Carrelation =017 033 -.054 022 1 =118 o7 192
made an investment in
social networking sites Sig. (2-tailed) 864 T4 681 823 .238 871 059
because of advertising or
promoted material? i) 106 106 106 105 106 101 a7 a8
Do you think that social Pearson Correlation 021 118 -.082 097 -118 1 3317 063
incompetence can
influence others asthis is  gjg_ (2-tailed) 833 232 358 333 235 001 537
impacted by the use of
CEIIE BTG (L=t N 102 102 102 101 101 102 a7 a7
platforms?
Is ittrue that age Pearson Correlation 047 187 257" 019 017 3317 1 -023
disparities have a huge -
impact an the decision- Sig. (2-tailed) 643 {065 011 856 871 .0o1 822
making process? N 98 98 98 98 g7 87 98 a7
How much influence do Pearson Correlation 211" -.032 17 =101 182 063 -023 1
social media trends have -
on your decision-making Sig. (2-tailed) 038 754 250 3 059 537 822
7 M 99 99 99 98 98 g7 a7 99

* Correlation is significant atthe 0.05 level (2-tailed)
** Correlation is significant atthe 0.01 level (2-tailed)

Figure 10: Correlation with Time-spent

(Source: Self-using SPSS)

Positively, the relationship between time spent on SM is with influence of SM on
decision-making. This is because; the correlation coefficient is 0.211. This means, increasing
time spent on SM has more impact on the decision-making. Though, it is also a weak
relationship. On the other hand, increasing time spent on SM has reduced the value of the
extension. This means, that increasing time spent has a large extent of impact on perception

and values.
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4.2.3 Cross tabulation

Case Processing Summary

Cases
walid Missing Total
3] Percent ™ Percent ™ Percent
What is your age? * How 108 99.1% 1 0.9% 108 100.0%
much do you think your
choices are influsnced by
the impact of social
media?
What is your age? * How 108 99.1% 1 0.9% 109 100.0%

much do people on
social media affectyour
decisions?

WWhat is your age? * What 108 a7.2% 3 2.8% 109 100.0%
is the extension of

various social media

sites which can put

Impact on your values

and perceptions?

wWhat is your age? * Have 106 97.2% 3 2.8% 109 100.0%
you previously made an

investment in social

networking sites because

of advertising or

promoted material?

what is your age? * Do 102 932.6% 7 6.4% 109 100.0%
you think that social

incompetence can

influence athers as this is

impacted by the use of

various social media

platforms?

wWhat is your age? * s it ag 20.9% 11 10.19% 109 100.0%
true that age disparities

have a huge impact on

the decision-making

process?

WWhat is your age? * How ag 90.8% 10 9.2% 109 100.0%
much influence do social

media trends have on

your decision-making ?

wWhat is your gender? * 108 99.1% 1 0.9% 109 100.0%
How much do you think

your choices are

influenced by the impact

of social media?

wWhat is your gender? * 108 99.1% 1 0.9% 109 100.0%
How much do people on

social media affect your

decisions?

What is your gender? * 106 a7.2% 3 2.8% 109 100.0%
What is the extension of

various social media

sites which can put

impact on your values

and perceptions?

WWhat is your gendsr? * 106 a7.2% 3 2.8% 109 100.0%
Have you previously

made an investment in

social netwarking sites

because of advertising or

prometsd material?

What is your gender? * 102 93.6% 7 6.4% 109 100.0%
Do you think that social

incompetence can

influence others as this is

impacted by the use of

various social media

platforms?

What is your gender? * Is as 29.9% 11 10.1% 109 100.0%
ittrue that age disparities

have a huge impact an

the decision-rmaking

process?

WWhat is your gender? * a9 90.8% 10 9.2% 109 100.0%
How much influence do

social media trends have

onyour decision-making

2

How much time do you 107 92.2% 2 1.8% 109 100.0%
spend on social media

every day?? * How much

do you think your choices

are influenced by the

impact of social media?

How much time do you 107 92.2% 2 1.8% 109 100.0%
spend on social media

every day?? * How much

do people on social

media affect your

decisions?

How much time do you 106 a7.2% = 2.8% 109 100.0%
spend on social media

every day?? * VWhat is the

extension of various

social media sites which

can putimpact on your

values and perceptions?

How much time do you 106 a7.2% 3 2.8% 109 100.0%
spend on social media

every day?? ~ Have you

previously made an

investment in social

networking sites because

of advertising or

promoted material?

How much time do you 102 93.6% 7 6.4% 109 100.0%
spend on social media

every day?? * Do you

think that social

incompetence can

influence others as this is

impacted by the use of

various social media

platforms?

How much time do you as 89.9% 11 10.1% 109 100.0%
spend on social media

every day?? * Is it true that

huge impact on the
decision-making
process?

How much time do you EE 90.8% 10 9.2% 108 100.0%
spend on social media

every day?? * How much

influence do social media

trends have on your

decision-making ?

Figure 11: Descriptive data evaluation for Crosstabulation analysis

(Source: Self)
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The case processing summary given above has supported the analysis of descriptive
statistics. For any of the questions, at least 89.9% of the participants replied. For example,
gender and age disparities have a valid N of 98 responses out of 109 which is 89.9%.

Age group

What is your age? * How much do you think your choices are influenced by the impact of social media?
Crosstabulation

Count
How much do you think your choices are influenced by the impact of social media®
Slightly Maoderately Wery Much Extremely Mot at all Total

Whatisyourage? 18-25 3] 3] 4 0 2 18

26-35 7 10 2 2 1 22

36-49 13 4 3 0 2 22

50 and above 13 21 3 0 ] 46
Total k] 41 12 2 14 108

Figure 12: Impact of SM on decision-making

(Source: Self)

According to the above table, 108 people have revealed their age. Among them, 18
(16.67%) are from the age group of 18-25 years. 22 (20.37%) are from each of the 26-35 and
36-49 years. Though, most of them (46, 42.59%) are from 50 years or above. Most of the
participants (41, 37.96%) think that their choices are moderately impacted. Among these, the
50 years and above people think this most. Only 2 of the participants think that they are
affected extremely. Even in all age groups, the participant thinks of slight or moderate
impact.

What is your age? * How much do people on social media affect your decisions?
Crosstabulation

Count
How much do people on social media affect your decisions?
Rarely or Almost
Mever Occasionally Frequently Always Total
Whatis your age? 18-25 9 G 1 2 18
26-35 10 10 2 0 22
36-49 12 7 3 0 22
50 and ahove 22 19 5 0 46
Total 53 42 1" 2 108

Figure 13: People’s impact on decision

(Source: Self)
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53 (49.07%) of the participants think they are never affected by people on SM and 42

(38.89%) of them think that it happened occasionally. Only 12.04% (13 out of 108

participants) of them are thinking that is happened frequently (11, 10.19%) or always (2,

1.85%).

What is your age? * What is the extension of various social media sites which
can put impact on your values and perceptions? Crosstabulation

Count

Whatis the extension of various social media
sites which can putimpact on your values and

perceptions?
To alarge
axtent Seldom Mever Total
Whatis your age? 18-25 2 10 5 17
26-35 3 11 g 22
36-49 3 10 g 21
50 and above ] 20 17 46
Total 17 a1 38 106

Figure 14: Extensions

(Source: Self)

48% (51 out of 106) of the participants select "seldom™ as an extension of the SM site

on their perception and values. Even, it is selected higher in each age group compared to any

of the other options. To large extension is only selected by 17 (16.04%) participants. In all of

the cases, the highest contribution is made by the people over 50 years. This is because; most

of the participants are above this age.

What is your age? * Have you previously made an investment in
social networking sites because of advertising or promoted
material? Crosstabulation

Count

Have you previously made an
investment in social netwarking
sites hecause of adverising or

promoted material?

fes Mo Total
Whatis yourage?  18-25 g 10 18
26-35 L] 18 22
36-49 2 18 20
50 and ahove ] 41 46
Total 19 ar 106

Figure 15: Investments

(Source: Self)
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87 participants (82.08%) have never invested in SM sites due to promotional content
or advertisement. However, 3 participants did not answer this question. Participants in the age
group of 18-25 years have more investments (8 of them, 42% of the participants who
invested) than any other age group. Significantly, participants between the age group of 36
and 49 years invest less (2, or 10% of the 20 participants in this age group).

What is your age? * Do you think that social incompetence can
influence others as this is impacted by the use of various social
media platforms? Crosstabulation

Count
Do yau think that social
incompetence caninfluence
others as this is impacted by
the use ofvarious social media
platforms?
fes Mo Total
What is your age?  18-25 11 [} 17
26-35 13 G 18
36-49 14 G 20
50 and above 33 13 46
Total 71 kll| 102

Figure 16: Social incompetence

(Source: Self)

Significantly, 71 (69.61%) think that social incompetence can influence others due to
the use of different SM platforms. Among them, 33 (46.48%) are over 50 years. Though, it is
over 71% among the 46 of the participants over 50 years. Besides them, 70% of the
participants between 36-and 49 years among 20 participants also agreed that social

incompetence is influencing others to use different SM platforms.

What is your age? " Is it true that age disparities have a huge
impact on the decision-making process? Crosstabulation

Count
Is ittrue that age rities
have 1ge imy :
lecigion-making p ?
Yes Mo Total
What is your age?  18-25 11 ] 16
26-35 14 4 18
36-49 14 5 149
50 and above 31 14 45
Total 70 28 a8

Figure 17: Age disparities

(Source: Self)
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70 out of 98 participants (71.43%) who answered the question on age disparity agreed
on the fact that it is impacting the decision-making process. 14 out of 18 participants
(77.78%) from the age group of 26-35 years agreed on the fact. This is higher than that of 36-
49 years old (14 out of 19 or 73.68%). Even, only 68.88% among the 50 years and above age
group think that. Therefore, the impact of age disparity is considered higher among 26-35-
year-old people.

What is your age? * How much influence do social media trends have on your decision-making 7
Crosstabulation

Count
How much influence do social media trends have on your decision-rmaking ?
Amoderate
Mone at all Alittle amount Alot A great deal Tatal
What is your age?  18-25 7 ] 4 1 o 17
26-35 5 11 2 1 1) 19
36-49 1 11 5 2 1) 19
50 and ahove 12 27 3 1 1 44
Total 25 54 14 5 1 99

Figure 18: SM trends

(Source: Self)
54 participants (54.55%) out of 99 participants think that SM trends have little impact
on their decision-making. Significantly, more people in the age group of 36-49 (5 out of 19
people or 26.31%) have considered the moderate impact of SM trends on their decision-

making. This is followed by the 18-25 years of age (23.53%, 4 out of 17 people).

Gender
What is your gender? * How much do you think your choices are influenced by the impact of social media?
Crosstabulation
Count
How much do you think your choices are influenced by the impact of social media?
Slightly Maoderately Wery Much Extremely Mot at all Total
Whatis your gender?  Male 1 16 ) 2 7 a1
Female 18 25 G 0 G 55
Mon-binary / third gender 0 0 1 0 1 2
Total 39 41 12 2 14 108

Figure 19: Impacts

(Source: Self)
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By gender, 41.18% or 21 out of 51 males think that SM has a slight impact on their
choices. Though, 31.37% or 16 of them also think about moderate impact. Only 9.8% and
3.92% said very much and extreme impact respectively. However, a higher percentage of
males (13.73%, 7 out of 51 males) do not think there is any of such influences.
Comparatively, 45.45% of the females have considered the moderate impact of SM on their
choices.

What is your gender? * How much do people on social media affect your decisions? Crosstabulation
Count

How much do people on social media affect your decisions?
Rarely or Almost
Mever Occasionally Frequently Always Total
What is yourgender?  Male 26 16 8 1 a1
Female 26 26 2 1 55
MNaon-hinary / third gender 1 0 1 0 2
Total 53 42 11 2 108

Figure 20: People’s impact

(Source: Self)

52 out of 55 females, that is 94.54% of them think that people on SM do not or rarely
and occasionally decision-making each with the same percentage (47.27%). Only 3.64% of
females (2 out of 55) think about frequent impact and half of them think always impact. On
the other hand, 50.98% (26 out of 51 males) of the males think that people on SM rarely
impact their decisions. This is higher than females for the same response. However, 15.69%
(8 out of 51) of males also opt frequently which is again higher than females for the same

response.
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What is your gender? * What is the extension of various social media sites which can put
impact on your values and perceptions? Crosstabulation

Count
Whatis the extension of various social media
sites which can putimpact on your values and
perceptions?
Toalarge
extent Seldom Mevar Total
What is your gender?  Male g 1 20 50
Female 7 30 18 a8
Man-kinary / third gender 1 0 0 1
Tatal 17 51 34 106

Figure 21: Extensions

(Source: Self)
More percentage of males (40%) than females (32.73%) opt never for an extension of
social media that impacts their values and perception. However, more males (18%) than
females (12.73%) also considered a large extent of SM has impacted on their perception.

Females are more concerned about the impact sometimes (54.55% of all females and 42% of

males) than males.

What is your gender? * Have you previously made an investment in social
networking sites because of advertising or promoted material?
Crosstabulation

Count
Have you previously made an
investment in social networking
sites because of advertising or
promated material?

es Mo Total
What is your gender?  Male 11 40 a1
Female 8 46 54
Man-binary f third gender 0 1 1
Total 19 a7 106

Figure 22: Investments

(Source: Self)
21.57% of the males (11 out of 51 males) are investing in SM sites due to promotional

and advertising materials. This is comparatively higher than 8 females out of 54 females
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(14.81%). On the other hand, over 78% of the males (40 out of 51 people) stated no to the
investment than over 85% of the females.

What is your gender? * Do you think that social incompetence can
influence others as this is impacted by the use of various social media
platforms? Crosstabulation

Count

Do you think that social

ed by
20 ous social media
platforms?

es Mo Total
Whatis your gender?  Male 34 15 45
Female 36 16 52
Mon-hinary / third gender 1 0 1
Total 71 kil 102

Figure 23: Social incompetence

(Source: Self)

Among both males and females, over 69% of the participants think that social
incompetence can influence others due to the use of different types of SM platforms.
However, males support this fact more than females with very marginal differences. This is
because; 16 out of 52 females (30.77%) are stating there is no influence of social

incompetence other than 15 out of 49 males (30.61%).

What is your gender? * Is it true that age disparities have a huge impact on
the decision-making process? Crosstabulation
Count
Iz ittrue that age disparities

have a huge impact on the
decision-making process?

es Mo Total
What is your gender?  Male 33 13 48
Female 36 15 51
Mon-binary / third gender 1 0 1
Total 70 28 98

Figure 24: Age disparities

(Source: Self)
Males (71.74%) support the fact that age disparities have a bigger impact on decision-
making than 70.59% of females. However, most of the people that is 71.43% of the

participants are supporting the fact.



The Social Media Impact on Decision-Making and Social Incompetence 49

What is your gender? * How much influence de social media trends have on your decision-making ?
Crosstabulation

Count

Maone at all Alittle Alat Aareat deal Total
Whatis your gender?  Male 12 29 ] 1 0 48
Female 13 25 7 4 1 50
Mon-binary / third gender 0 0 1 1] 0 1
Total 25 54 14 & 1 EE)

Figure 25: SM trends

(Source: Self)

According to the above table, it can be stated that more males (over 60% of males) are
considering at least the "A little" impact of SM trends on decision-making than 50% of the
females (25 out of 50 females). However, only 5 people select that the SM trends impact "A
lot" on the decision-making. Among them, only 25% are males. Overall, less than moderate
influence is considered by most of the participants (over 80%).

Time-spent

How much time do you spend on social media every day?? * How much do you think your choices are influenced
by the impact of social media? Crosstabulation

Count
How much do you think your choices are influenced by the impact of social media?
Slightly Moderately Very Much Extremely Mot atall Total

How much time do you 1 hour 20 14 3 0 12 49
21?:".;.%2.';?%“‘3' MR 3hours 16 % 4 0 : 4

3-5hours 1 1 4 0 0 f

More than 5 hours 2 1 1 2 0 b
Tatal 39 4 12 2 13 107

Figure 26: Impacts

(Source: Self)
As per Figure 4.21, more than 87% (95 out of 107 participants) of the participants
spent 2-3 hours or less than SM platforms. 11.21% of participants use SM over 3 hours
(5.61% each for 3-5 hours and more than 5 hours). Participants who spent less time on SM

have stated a slight influence of SM on their choices. Only 12 people stated that their choices
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are very much impacted by SM. Among these 12, over 66% are using social media for more

than 2 hours (equally for 2-3 hours and 3-5 hours).

How much time do you spend on social media every day?? * How much do people on social media
affect your decisions? Crosstabulation

Count
How much do people on social media affect your decisions?
Rarely or Almost
Mever Cceasionally Frequently Always Total
How much time do you 1 hour 31 12 5 1 49
o FAMEAR 2.3 hours 17 22 8 1 I
3-5 hours 2 4 0 0 i
Mare than 5 hours 2 4 0 0 i
Total 52 42 " 2 107

Figure 27: People’s impact

(Source: Self)

Most of the people who think people on SM affect their decisions are using SM
platforms for 2 to 3 hours (22 out of 42 or 52.38%). On the other hand, people who use SM
platforms for at least 1 hour (31 out of 52 or 59.61%) are saying their decisions are rarely or
never influenced by people on SM. However, they are also the people who support the
frequent impact of people from SM on their choices but the 2-3 hours participants are saying
the most. Participants using SM for more than 3 hours are not considering any frequent
impact of people on their decision-making.

How much time do you spend on social media every day?? * What is the extension of
various social media sites which can put impact on your values and perceptions?
Crosstabulation

Count
What is the extension of various social media
sites which can putimpact onyour values and
perceptions?
Toalarge
extent Seldom Mever Total
How much time do you 1 hour g 20 20 LY
spend on social media - )
every day?? 2-3 hours 7 23 16 46
3-5 hours 1 4 1 [
Maore than 5 hours 1 4 1 5
Total 17 51 38 106

Figure 28: Extensions

(Source: Self)
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Around 47% (8 out of 17 participants who select "large extent™) of the participants
who use SM for almost 1 hour are saying that a large extension of different SM sites has an
impact on their perceptions and values. However, 41.17% of them are also using SM for 2-3
hours. However, people who spend 2-3 hours on SM are more concerned about the "seldom™
extent (over 45%) than the people with 1 hour (over 39% of 51 participants selecting
"seldom™) of spending time.

How much time do you spend on social media every day?? * Have you
previously made an investment in social networking sites because of
advertising or promoted material? Crosstabulation

Count
fes Mo Total
How much time do you 1 hour ] 40 49
spend on social media N )
every day?? 2-3 hours 6 39 45
3-5 hours 4 2 G
More than 5 hours 0 i i
Total 19 87 106

Figure 29: Investments

(Source: Self)
Little more people are investing through SM advertisements who spent 1 hour on the
SM platform (47.36% of 19 people who invest). The number of participants investing
through SM advertisement and promotional content becomes lower with more spending time.
For example, the percentage of people invested as per spending hours of 2-3 hours, 3-5 hours

and more than 5 hours are over 31% (6 out of 19 people), over 21% (4) and 0% respectively.

How much time do you spend on social media every day?? * Do you think
that social incompetence can influence others as this is impacted by the
use of various social media platforms? Crosstabulation

Count
o you think that social
tence can influence
by
the use of various social media

platforms?
Yes Mo Total
How much time do you 1 hour 33 14 47
Zﬁ;[}dﬂ;.‘;;”':ia' media 4 hours a0 13 43
3-5 hours 4 2 [
More than 5 hours 4 2 6
Total 7 N 102

Figure 30: Social incompetence
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(Source: Self)

33 out of 71 (43.66%) people who think that social incompetence is influencing others
due to the use of different SM platforms are using SM for 1 hour or less. This amount is
42.25% (30 out of 71) for people using SM platforms for 2 to 3 hours. However, 45% of the
people with 1 hour of spending also do not agree that social incompetence affects others due
to the use of different platforms. This value is 41.19% for people spending 2-3 hours on SM.
Overall, people spending 2-3 hours are more agreed with the fact as per percentage difference

than people spending 1 hour.

How much time do you spend on social media every day?? * Is it true that
age disparities have a huge impact on the decision-making process?
Crosstabulation

Count

decision-making
Yes No Total
How much time do you 1 hour 32 12 44
zf;‘,;t;::?s?ncia' media 3 hours 31 12 IE]
3-5hours 3 2 g
Mare than 5 hours 4 2 i
Total 70 28 98

Figure 31: Age disparities

(Source: Self)

12 out of 28 people, that is 42.86% of the participants selecting no influence on
decision-making due to age disparity over SM are spending 1 hour and 2-3 hours on SM
each. However, a few more people spending 1 hour agreed with the fact that age disparity has
impacted their decision. Significantly, people spending more than 5 hours consider age
disparity more effective in decision-making (5.71%, 4 out of 70) compared to people
spending 3-5 hours (4.28%).

How much time do you spend on social media every day?? * How much influence do social media trends have
on your decision-making ? Crosstabulation

Count

How much influence do social media trends have on your decision-making ?

Amoderate
Mone at all Alittle amount Alot A great deal Total

How much time do you 1 hour 15 26 3 1 1 46
spend on social media . )
i A 2-3 hours 8 24 8 3 0 43

3-5 hours 1 3 1 1) 0 )

Maore than S hours 1 1 2 1 0 )
Tatal 25 54 14 ) 1 99
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Figure 32: SM trends

(Source: Self)
Only 1 participant thinks that SM has influenced their decision by a great deal out of
99 participants. This 1 participant spends 1 hour on SM every day. Moderate influence is
more considered by respondents spending 2-3 hours (57.14%, 8 out of 14). People spending
more than 5 hours on SM per day considered this moderate impact more than people

spending 3-5 hours.

4.2.4. ANOVA

Test of Homogeneity of Variances

Levene
Statistic dft df2 Sig.
What is your age? Based on Mean 1.843 3 103 144
Based on Median 925 3 103 431
Based on Median and 925 3 83.017 432
with adjusted dr
Based on frimmed mean 1.747 3 103 82
Whatis your gender?  Based on Mean 1185 3 103 318
Based on Median 218 3 103 883
Based on Median and 219 3 102.378 883
with adjusted df
Based on trimmed mean 1.075 3 103 363

Figure 33: Homogeneity Test

(Source: Self)

Levene's statistical test for homogeneity of variances is conducted for three variables
namely gender, age and time spent on social media. This helps to understand if the variance
scores same for each of the groups. The assumption of homogeneity is not violated when the
significant score is more than 0.05 (Azizi, Ghasemi & Ardalan, 2022). Here, the Sig. value at

the last column is over 0.05 for each row. Hence, the assumption is not violated anywhere.
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ANOVA
Sum of
Squares df Mean Square F Sig.
What is your age? Between Groups 20835 3 6.945 6.072 .00
Within Groups 117.819 103 1.144
Total 138.654 106
What is your gender?  Between Groups 460 3 163 861 642
Within Groups 28175 103 274
Total 28.636 106

Figure 34: Significant Test

(Source: Self)

This test is conducted to show if there is a statistically significant difference between

the groups (Weissgerber et al., 2018). The Sig. value here is 0.001 for Age which is less than

0.05. Hence, only the groups in Age have presented statistically significant value for time

spent on social media and not the genders.

Multiple Comparisons

LsD
() How much time doyou  (J) How much time do Mean 95% Confidence Interval
spend on social media you spend on social Difference (-
Dependent Variable  every day?? media every day?? J Std. Error Sig. Lower Bound  Upper Bound
What is your age? 1 hour 2-3 hours .230 220 .2498 =21 BT
3-5 hours 18107 463 .0oo .89 273
More than & hours 976 463 037 08 1.89
2-3 hours 1 hour -.230 220 .248 -.67 21
3-5 hours 1.580° 464 0o B6 2.50
Mare than 5 hours 746 464 A1 =17 1.67
3-5 hours 1 hour 18107 463 .ooo -2.73 -.89
2-3 hours -1.5807 464 001 -2.50 - BB
More than & hours -.833 Lk 180 -2.08 ]
More than & hours 1 hour -976 463 037 -1.89 -.06
2-3 hours -.746 464 AN -1.67 A7
3-5 hours B33 BT 180 -39 2.06

*. The mean difference is significant atthe 0.05 level.

AN

Figure 35: Post-hoc analysis

(Source: Self)

In the ANOVA test, significant variance is seen for age groups. For this, a post-hoc

analysis is conducted (Burger, 2023). Now, by age, it can be seen that 1-hour has a significant

difference with 3-5 hours and over 5 hours with Sig values 0.00 and 0.37 respectively. The 3-

5 hours group is not significantly different than than 5-hour group with a P-value of 0.180 >

0.05. Similarly, 1-hour and 2-3 hours are not significantly different with a P-value of 0.111 >
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0.05. This is also observed from cross-tabulation where the percentage of responses from
these groups is changing almost similarly. In the case of gender, the ANOVA analysis
already confirms that there is no significant difference which is also observed from previous

analysis. Therefore, it is not analysed using the post-hoc analysis method.

4.2.4 Plots

Simple Scatter with Fit Line of How much time do you spend on social media every day??, of What is your
gender? by What is your age?
What is your age? - How
@ much wﬁ'e do yguu spend on
Nl o ° social madia every day??
What is your age? - What is
e your gender?
Fit line forTotal
— Fit ling forTotal

Re Lin
R Lin

w
°
°
°

How much time do you spend on social media
every day??

What is your age?

Figure 36: Plot 1

(Source: Self)

The above graph shows that, the time spent on social media has been decreasing with
increasing age. This is a visual representation of the time spent on social media by age and
gender. On the other hand, it also showed there is a slight increase in the usage of SM
platforms as the value of gender increases. Now, the value of gender has increased from
males to females, third gender and not to be mentioned. Hence, third-gender people are

expected to spend more time on SM than females and females spend more than males.



The Social Media Impact on Decision-Making and Social Incompetence 56

Simple Scatter with Fit Line of How frequently do you utilize social networking sites? by What is your gender?
RéLinear =0.016

sites?
°
°

How frequently do you utilize social networking
-]
°

What is your gender?

Figure 37: Plot 2

(Source: Self)

The scatter plot in Figure 4.32 showed that, with increasing value of gender that is
from male to female, and third gender, the value for frequency of using SM sites is
increasing. Now, with the increasing weight the frequency is reduced from every day,
weekly, monthly and yearly. Hence, it can be stated that females and third genders use social
media less frequently than males. However, this difference is not very significant as found

from the ANOVA analysis.

Simple Bar of Do you browse social networking sites right away when you wake up?

Mean = 1.68
Std. Dev. = 47
M=108

Frequency

1 1 2 2 3

Do you browse social networking sites right away when you wake up?

Figure 38: Plot 3

(Source: Self)
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Here, 1 is weighted for "yes" and 2 is given for "no". Hence, the above graph showed

that most of the participants do not browse SM sites right after waking up. For this, the

impact of SM on the decision-making of overall participants is low. The mean of 1.68 also

suggests this. Significantly, 73% of the participants (out of 108 participants as 1 participant

did not respond to this question) are saying no to the use of SM sites after waking up. Hence,

little over 32% of them are using SM sites just after waking up.

G0

a0

407

307
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T
1

| | |
2 3 4 3

How much time do you spend on social media every day??

Figure 39: Plot 4

(Source: Self)

According to the above graph, the values weighted 1, and 2 have the highest columns.

Hence, most of the participants spent 1 hour followed by 2-3 hours. The number of

participants who spent 3-5 and more than 5 hours on SM is the same.
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4.2.5 Reliability Test

Case Processing Summary

M %
Cases  Valid 79 725
Excluded? 30 275
Total 109 100.0

a. Listwise deletion based on all
variables in the procedure.

Figure 40: Missing data

(Source: Self)

A reliability test in statistical analysis is done to check the internal consistency of the
data. For this, only the data with the same scale are considered (Bujang et al., 2018). Hence,
the number of valid N is 79 which is 72.5% of the entire dataset of 109 participants. 27.5% or
30 datasets are excluded. This is also found from the descriptive analysis that 79 is the valid

N.

Reliability Statistics

Cronbach's
Alpha [ oof ltems

810 68

Figure 41: Reliability statistics

(Source: Self)

According to the above statistics, the value of Cronbach's alpha is 0.81 and the
number of items is 68. This is because; the values for Al to A68 are taken as the scale of
variables must be same to analyse reliability. Now, the value of Cronbach'’s alpha must be
between 0 and 1 and the dataset is considered to be reliable or have higher internal
consistency as the value is closer to 1 (Bonniga & Saraswathi, 2020). Internal consistency is
excellent if the value is equal to or more than 0.9. It is good if the value is between 0.8 and

0.9. It is acceptable if the value is between 0.7 and 0.8 but questionable if the value is below
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0.7 (Aithal & Aithal, 2020). Cronbach's alpha values less than 0.6 and 0.5 are considered
poor and unacceptable respectively (Robertson & Evans, 2020). In such cases, the test must
be done again after checking the scale and removing higher P-values or insignificant data. In
the current case, the value is 0.81 which is between 0.8 and 0.9. Hence, the internal

consistency of data can be considered as “good” and reliable.

4.3 Chapter Summary

This chapter is all about data analysis using SPSS which considered different
variables like Age, Gender, time spent on social media, and their correlation with impulsive
decision-making. According to the descriptive analysis, it includes 109 participants though
the valid N is influenced by missing data in some instances.

As per the findings, there is a weak but positive correlation between age and
investment in social media. However, the relationship between age and SM's influence on
decision-making is negatively correlated to each other. By gender, females and the third
gender are more influenced by SM trends than males. Time spent on social media has a
positive but weak relationship with the impact on decision-making. However, it has a
negative correlation with extension.

The cross-tabulation analysis helps to identify that the age groups especially the older
group over 50 years have a moderate impact on decision-making due to SM. Significant
differences between the age groups were found related to the time spent over SM through
ANOVA analysis. Post-hoc analysis helps to identify the significant differences between
these age groups. Trends are well visualized using the plots. For example, with increasing
age, the time spent on social media is decreasing as identified from the plot. At last, the

reliability test confirms that the data is internally consistent and reliable.
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The major findings include quantity of time spent over SM has a weak but positive
correlation with impulsive decision-making. Similarly, gender differences exist in impulsive
decision-making under SM influence but females make more impulsive decisions due to it.
This also revealed impulsive decision-making is affected by interaction over SM as per social
incompetence and gender. At last, the influence of SM on decision-making is different per

age group as time spent decreases with increasing age.
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Chapter 5: Conclusion and Recommendations

5.1 Conclusion

Through the critical examination of a variety of sources and the method of acquiring
data, the research sought to shed light on how online social networking consumption affects
the individual capacity to make decisions and their level of social ineptitude. Moreover, a
critical assessment of the evolving discourse on the impact of online platform exposure on
making choices and sociocultural competence is being conducted. According to the study's
findings, multidisciplinary curiosity concerning social communities' capacity to discourage
individuals from making hasty judgments is expanding since individuals develop increasingly
invested in them. The analysis of gender disparities in quick judgment centres on women's
elevated feelings. This research paper has also talked about how social media affects
individuals differently depending on how old they are, from teenagers who act impulsively to
adults who make thoughtful decisions. All the necessary data has been compared and
critically analysed with the collected data from the survey process. According to the study's
objectives, the effects of age, and gender, alongside online social networking usage on quick
judgment are primarily examined. The influence of internet usage on decisions is positively,
yet, not significantly, correlated with this. Moreover, it is inversely correlated with
implication, though. Some suggestions on decision-making abilities, influenced by social

media usage are outlined below.

5.2 Recommendations

Social media may have a big influence on interpersonal abilities and decision-making

processes. The following advice could prove useful in navigating various effects:
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Being Conscious and Knowing: Urge people to practice caution when using social
networking sites. This is important to be conscious of exactly how many hours individuals
spend on the internet and the feelings that certain types of information might elicit. When
people take advantage of social media platforms, they should interact carefully (Naslund et
al., 2020). Having a firm knowledge and idea about spending time on social media can
restrict any users of any age from wasting valuable moments that may influence social
interactions.

Acceptable limits: Promote establishing limits on the utilization of social media
platforms. Therefore, sustaining social competency requires striking a balance between
virtual and in-person relationships. Someone sets individual limits to safeguard their
psychological wellness as well as fulfilment. These include the norms, restrictions, standards,
and appropriate behaviour. According to Can & Alatas (2019), there can be a lot of settings,
especially social networking sites, where maintaining such limits could seem like a challenge.

Promote In-person Contacts: It is also advised to support in-person conversations
and social skills-building exercises. Furthermore, establishing and preserving offline contacts
is essential to being socially competent. It is important to remember that while engaging with
others, individuals of various ages should constantly be modelled and role-played.
Incorporate social interaction-promoting elements into instructional spaces. More face-to-
face interactions can minimise the usage of social media (Nguyen et al., 2022), and that can
help people make more practical decisions instead of being influenced by social media.

Create Approaches for Making Decisions: Promote the application of concepts or
techniques for determining options when faced with decisions impacted by social networking
sites. Moreover, this might include considering the benefits and drawbacks, getting feedback

from others, or doing an investigation before making a choice.
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5.3 Linking with Objectives

Objective 1: To look into how much time spent on social media affects impulsive
decisions

Parameters changed from the initial idea that focused on web-based applications
designed mainly for the generation and dissemination of user-generated material as various
social media sites saw rapid development. Contrarily, excessive usage of social networking
sites may be harmful to one's personal well-being and other aspects of existence.

Objective 2: To investigate how men and women differ when it comes to making
quick choices that are influenced by social media

Every gender gets affected by online platforms, yet, there are some minor variations
in how internet usage impacts rash decisions. The impact of contrasting oneself with others
includes a significant component.

Objective 3: To discover how using social media, social incompetence and gender
interaction affect impulsive decision-making

An additional layer of complexity is introduced to this scenario by social ineptitude,
which includes problems with social interactions and successfully communicating ideas. It
becomes apparent that quick judgment is influenced by gender, online usage patterns, and an
absence of interpersonal abilities.

Objective 4: To assess whether the influence of social media on decision-making
is affected by age

Social media's broad impact on psychological well-being reveals distinct tendencies
among genders irrespective of the seeming disparities across different ages. Moreover, the
survey process and information evaluation in the above chapter reveal that different aged

persons are being influenced by social media usage regarding making decisions.
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5.4 Research limitations

Throughout the assessment of this research paper, the researcher experienced many
obstacles. Although the number of participants in this particular dissertation appeared
sufficient, the author had difficulties interpreting the data, which led to mistakes. In addition,
time constraints have presented challenges for the scholar. Due to schedule constraints, the
researcher was required to accomplish the task quickly, which reduced the amount of
published material that could be found. Moreover, it must be added that budget constraints
were another issue. The researcher was unable to obtain certain pricey research papers and
books due to financial constraints. In order to gain expertise in basic information gathering,

the researcher must get instruction. This allows for the author's development of the approach.

5.5 Future scope

There are plenty of opportunities for additional investigation in the current subject
matter discipline. When it comes to using social networking channels, individuals of various
communities use a combination of ageing-related effects as well as cultural norms to drive
their decision-making. This study has highlighted that there are many impacts on the
decision-making process of people who belong to different ages just because of the use of
various social networking sites. Furthermore, the researchers who will be doing additional
studies on this issue in the coming days may additionally link characteristics like age, marital
status, duration on social networking sites, and other aspects with their effects on
spontaneous taking decisions. As various trends and factors may influence this area of the
decision-making process, further study on this can provide a better light on social media

usage and its influences.



The Social Media Impact on Decision-Making and Social Incompetence 65

References

Aithal, A., & Aithal, P. S. (2020). Development and validation of survey questionnaire &
experimental data—a systematical review-based statistical approach. International
Journal of Management, Technology, and Social Sciences (IJIMTS), 5(2), 233-251.
Retrieved on 22nd December 2023 from: https://mpra.ub.uni-
muenchen.de/104830/1/mpra_paper_104830.pdf

Alharahsheh, H. H., & Pius, A. (2020). A review of key paradigms: Positivism VS
interpretivism. Global Academic Journal of Humanities and Social Sciences, 2(3), 39-

43. Retrieved From: https://gajrc.com/media/articles/GAJHSS 23 39-

43_VMGJIbOK.pdf

Alutaybi, A., Al-Thani, D., McAlaney, J., & Ali, R. (2020). Combating fear of missing out
(FoMO) on social media: The FOMO-R method. International journal of
environmental research and public health, 17(17), 6128. Retrieved from:

https://www.mdpi.com/1660-4601/17/17/6128/pdf

Aparicio-Martinez, P., Perea-Moreno, A.J., Martinez-Jimenez, M.P., Redel-Macias, M.D.,
Pagliari, C. and Vaquero-Abellan, M., 2019. Social media, thin-ideal, body
dissatisfaction and disordered eating attitudes: An exploratory analysis. International
journal of environmental research and public health, 16(21), p.4177. Retrieved from:

https://www.mdpi.com/1660-4601/16/21/4177/pdf

Aslan, I. (2020). Social Media Addiction and Controlling Social Media Use: An Extensive
Study. Academic Studies in Social, Human and Administrative Sciences-I, 1, 209-245.

Retrieved from: https://www.researchgate.net/profile/Betuel-

Alkan/publication/343022451 The Integration of ERP and Blockchain Difference

s Between e-

Ledger and Distributed Ledger/links/5f12194e299bf1e548c0b657/The-Integration-



https://gajrc.com/media/articles/GAJHSS_23_39-43_VMGJbOK.pdf
https://gajrc.com/media/articles/GAJHSS_23_39-43_VMGJbOK.pdf
https://www.mdpi.com/1660-4601/17/17/6128/pdf
https://www.mdpi.com/1660-4601/16/21/4177/pdf
https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217
https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217
https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217
https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217

The Social Media Impact on Decision-Making and Social Incompetence 66

of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-

Ledger.pdf#page=217

Azizi, F., Ghasemi, R., & Ardalan, M. (2022). Two Common Mistakes in Applying ANOVA
Test: Guide for Biological Researchers. Retrieved on 25th December 2023 from:
https://www.preprints.org/manuscript/202207.0082/download/final_file

Azzaakiyyah, H. K. (2023). The Impact of Social Media Use on Social Interaction in
Contemporary Society. Technology and Society Perspectives (TACIT), 1(1), 1-9.
Retrieved from:

https://journal.literasisainsnusantara.com/index.php/tacit/article/download/33/49

Barroga, E., & Matanguihan, G. J. (2022). A practical guide to writing quantitative and
qualitative research questions and hypotheses in scholarly articles. Journal of Korean

Medical Science, 37(16). DOI: https://doi.org/10.3346%2Fjkms.2022.37.e121

Bickham, D. S. (2021). Current research and viewpoints on internet addiction in adolescents.
Current pediatrics reports, 9, 1-10. Retrieved from:

https://link.springer.com/article/10.1007/s40124-020-00236-3

Bonniga, R., & Saraswathi, D. A. (2020). Literature Review Of Cronbachalphacoefficient
And Mcdonald's Omega Coefficient. European Journal of Molecular & Clinical
Medicine, 7(06). Retrieved on 21st December 2023 from:
https://www.researchgate.net/profile/Ravinder-
Bonniga/publication/350577633_Literature_Review_Of Cronbachalphacoefficient A
_And_Mcdonald's_Omega_Coefficient_O/links/60668178458515614d2b79b6/Literat
ure-Review-Of-Cronbachalphacoefficient-A-And-Mcdonalds-Omega-Coefficient-

O.pdf


https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217
https://www.researchgate.net/profile/Betuel-Alkan/publication/343022451_The_Integration_of_ERP_and_Blockchain_Differences_Between_e-Ledger_and_Distributed_Ledger/links/5f12194e299bf1e548c0b657/The-Integration-of-ERP-and-Blockchain-Differences-Between-e-Ledger-and-Distributed-Ledger.pdf#page=217
https://journal.literasisainsnusantara.com/index.php/tacit/article/download/33/49
https://doi.org/10.3346%2Fjkms.2022.37.e121
https://link.springer.com/article/10.1007/s40124-020-00236-3

The Social Media Impact on Decision-Making and Social Incompetence 67

Borgstede, M., & Scholz, M. (2021). Quantitative and qualitative approaches to
generalization and replication—A representationalist view. Frontiers in psychology,

12, 605191. DOI: https://doi.org/10.3389/fpsyq.2021.605191

Bujang, M. A., Omar, E. D., & Baharum, N. A. (2018). A review on sample size
determination for Cronbach’s alpha test: a simple guide for researchers. The
Malaysian journal of medical sciences: MJMS, 25(6), 85. Retrieved on 24th
December 2023 from: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6422571/

Burger, T. (2023). Controlling for false discoveries subsequently to large scale one-way
ANOVA testing in proteomics: Practical considerations. Proteomics, 2200406.
https://analyticalsciencejournals.onlinelibrary.wiley.com/doi/pdfdirect/10.1002/pmic.
202200406

Can, U., & Alatas, B. (2019). A new direction in social network analysis: Online social
network analysis problems and applications. Physica A: Statistical Mechanics and its
Applications, 535, 122372.
https://www.sciencedirect.com/science/article/pii/S0378437119313597

Cash, P., Isaksson, O., Maier, A., & Summers, J. (2022). Sampling in design research: Eight
key considerations. Design studies, 78, 101077. DOI:

https://doi.org/10.1016/j.destud.2021.101077

Casula, M., Rangarajan, N., & Shields, P. (2021). The potential of working hypotheses for
deductive exploratory research. Quality & Quantity, 55(5), 1703-1725. Retrieved

From: https://link.springer.com/article/10.1007/s11135-020-01072-9

Cerar, J., Nell, P. C., & Reiche, B. S. (2021). The declining share of primary data and the
neglect of the individual level in international business research. Journal of
International Business Studies, 52(7), 1365-1374. Retrieved From:

https://link.springer.com/article/10.1057/s41267-021-00451-0



https://doi.org/10.3389/fpsyg.2021.605191
https://doi.org/10.1016/j.destud.2021.101077
https://link.springer.com/article/10.1007/s11135-020-01072-9
https://link.springer.com/article/10.1057/s41267-021-00451-0

The Social Media Impact on Decision-Making and Social Incompetence 68

Chen, S., Zhi, K., & Chen, Y. (2022). How active and passive social media use affects
impulse buying in Chinese college students? The roles of emotional responses,
gender, materialism and self-control. Frontiers in Psychology, 13, 1011337. Retrieved

from: https://www.frontiersin.org/articles/10.3389/fpsyg.2022.1011337/full

Dhir, A., Talwar, S., Kaur, P., Budhiraja, S. and Islam, N., 2021. The dark side of social
media: Stalking, online self-disclosure and problematic sleep. International Journal of
Consumer Studies, 45(6), pp.1373-1391. Retrieved from:

https://onlinelibrary.wiley.com/doi/pdf/10.1111/ijcs.12659

Feng, Z., Al Mamun, A., Masukujjaman, M., & Yang, Q. (2023). Modeling the significance
of advertising values on online impulse buying behavior. Humanities and Social
Sciences Communications, 10(1), 1-17. Retrieved from:

https://www.nature.com/articles/s41599-023-02231-7

Forgas-Coll, S., Huertas-Garcia, R., Andriella, A., & Alenya, G. (2022). How do consumers’
gender and rational thinking affect the acceptance of entertainment social robots?.
International Journal of Social Robotics, 14(4), 973-994. Retrieved from:

https://link.springer.com/article/10.1007/s12369-021-00845-y

Houri, R. M. (2023). The impact of social media overuse on psychological well-being: A
study on Instagram users (Doctoral dissertation). Retrieved From:

https://run.unl.pt/bitstream/10362/152230/1/TGI11431.pdf

Jung, S., Sindermann, C., Li, M., Wernicke, J., Quan, L., Ko, H. C., & Montag, C. (2019).
Anxiety-related coping styles, social support, and internet use disorder. Frontiers in
psychiatry, 10, 640. Retrieved from:

https://www.frontiersin.org/articles/10.3389/fpsyt.2019.00640/full



https://www.frontiersin.org/articles/10.3389/fpsyg.2022.1011337/full
https://onlinelibrary.wiley.com/doi/pdf/10.1111/ijcs.12659
https://www.nature.com/articles/s41599-023-02231-7
https://link.springer.com/article/10.1007/s12369-021-00845-y
https://run.unl.pt/bitstream/10362/152230/1/TGI1431.pdf
https://www.frontiersin.org/articles/10.3389/fpsyt.2019.00640/full

The Social Media Impact on Decision-Making and Social Incompetence 69

Karatsoli, M., & Nathanail, E. (2020). Examining gender differences of social media use for
activity planning and travel choices. European Transport Research Review, 12(1), 1-

9. Retrieved from: https://etrr.springeropen.com/articles/10.1186/s12544-020-00436-4

Karatsoli, M., & Nathanail, E. (2020). Examining gender differences of social media use for
activity planning and travel choices. European Transport Research Review, 12(1), 1-

9. Retrieved From: https://etrr.springeropen.com/articles/10.1186/s12544-020-00436-

4
Khan, N. (2020). Critical review of sampling techniques in the research process in the world.

Available at SSRN 3572336. DOI: https://dx.doi.org/10.2139/ssrn.3572336

Kim, H., Schlicht, R., Schardt, M. and Florack, A., 2021. The contributions of social
comparison to social network site addiction. PLoS One, 16(10), p.e0257795.
Retrieved from:

https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0257795

LE, T.Q., WU, W. Y., LIAO, Y. K., & PHUNG, T. T. T. (2022). The extended SOR model
investigating consumer impulse buying behavior in online shopping: a meta-analysis.
Journal of Distribution Science, 20(2), 1-9. Retrieved from:

https://koreascience.kr/article/JAK0202204554966151.pdf

Lin, Y. (2023). What age group uses social media the most? [Aug 2023 update]. Oberlo.
https://www.oberlo.com/statistics/what-age-group-uses-social-media-the-most

Mahmud, D., Heryanto, F. N., Muzaki, H., & Mustikasari, F. (2023). The Influence of
Hedonic Motivation, Influencer Marketing on Purchase Decision With fomo (Fear of
Missing out) As Mediation. International Journal of Professional Business Review,
8(11), e03834-e03834. Retrieved from:

https://www.openaccessojs.com/JBReview/article/download/3834/1550



https://etrr.springeropen.com/articles/10.1186/s12544-020-00436-4
https://etrr.springeropen.com/articles/10.1186/s12544-020-00436-4
https://etrr.springeropen.com/articles/10.1186/s12544-020-00436-4
https://dx.doi.org/10.2139/ssrn.3572336
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0257795
https://koreascience.kr/article/JAKO202204554966151.pdf
https://www.openaccessojs.com/JBReview/article/download/3834/1550

The Social Media Impact on Decision-Making and Social Incompetence 70

Mishra, P., Pandey, C. M., Singh, U., Keshri, A., & Sabaretnam, M. (2019). Selection of
appropriate statistical methods for data analysis. Annals of cardiac anaesthesia, 22(3),

297. DOI: https://doi.org/10.4103%2Faca.ACA 248 18

Mukhtar, J. R. A. (2023, July 9). How differently do women and men use social media?.

Arab News. https://www.arabnews.com/news/457407

Murthy, S., Bhat, K. S., Das, S., & Kumar, N. (2021). Individually vulnerable, collectively
safe: The security and privacy practices of households with older adults. Proceedings
of the ACM on Human-Computer Interaction, 5(CSCW1), 1-24. Retrieved from:

https://dl.acm.org/doi/pdf/10.1145/3449212

Naslund, J. A., Bondre, A., Torous, J., & Aschbrenner, K. A. (2020). Social media and
mental health: benefits, risks, and opportunities for research and practice. Journal of
technology in behavioral science, 5, 245-257.
https://link.springer.com/article/10.1007/s41347-020-00134-x

Nguyen, M. H., Gruber, J., Marler, W., Hunsaker, A., Fuchs, J., & Hargittai, E. (2022).
Staying connected while physically apart: Digital communication when face-to-face
interactions are limited. New Media & Society, 24(9), 2046-2067.
https://journals.sagepub.com/doi/abs/10.1177/1461444820985442

Oberlo. (2023). Browse courses, tutorials, and events for entrepreneurs. Shopify Learn.

https://learn.oberlo.com/?prev msid=01b6b709-EB59-4C9E-F934-

D89ADDFF4570&amp;_ga=2.230761695.1703032148.1700835800-

1521569841.1700835800

Okufuwa, O. O. (2021). Role of Social Media in Facilitating Organizational Socialization
Effectiveness among New Hires (Doctoral dissertation, Texas Southern University).
Retrieved From:

https://digitalscholarship.tsu.edu/cgi/viewcontent.cgi?article=1034&context=theses



https://doi.org/10.4103%2Faca.ACA_248_18
https://www.arabnews.com/news/457407
https://dl.acm.org/doi/pdf/10.1145/3449212
https://learn.oberlo.com/?prev_msid=01b6b709-EB59-4C9E-F934-D89ADDFF4570&amp;_ga=2.230761695.1703032148.1700835800-1521569841.1700835800
https://learn.oberlo.com/?prev_msid=01b6b709-EB59-4C9E-F934-D89ADDFF4570&amp;_ga=2.230761695.1703032148.1700835800-1521569841.1700835800
https://learn.oberlo.com/?prev_msid=01b6b709-EB59-4C9E-F934-D89ADDFF4570&amp;_ga=2.230761695.1703032148.1700835800-1521569841.1700835800
https://digitalscholarship.tsu.edu/cgi/viewcontent.cgi?article=1034&context=theses

The Social Media Impact on Decision-Making and Social Incompetence 71

Ostendorf, S., Miller, S.M. and Brand, M., 2020. Neglecting long-term risks: Self-disclosure
on social media and its relation to individual decision-making tendencies and
problematic social-networks-use. Frontiers in Psychology, 11, p.2913. Retrieved
from:

https://www.frontiersin.org/articles/10.3389/fpsyq.2020.543388/full?utm source=Sail

thru%20Email&utm medium=Email&utm campaign=userTools&utm term=slowYo

urScrollChallenge nonsponsored&utm content=3&apid=39958273&rvid=495b5629f

e6767abeddede159095347159f389c4003bee726943ef5893369e0c

Park, Y. S., Konge, L., & Artino Jr, A. R. (2020). The positivism paradigm of research.
Academic medicine, 95(5), 690-694. Retrieved From:

https://journals.lww.com/academicmedicine/fulltext/2020/05000/the positivism para

digm of research.16.aspx/%22

Purnama, Y., & Asdlori, A. (2023). The Role of Social Media in Students’ Social Perception
and Interaction: Implications for Learning and Education. Technology and Society
Perspectives (TACIT), 1(2), 45-55. Retrieved from:

https://journal.literasisainsnusantara.com/index.php/tacit/article/download/50/54

Ranganathan, P. (2019). Understanding research study designs. Indian journal of critical care
medicine: peer-reviewed, official publication of Indian Society of Critical Care

Medicine, 23(Suppl 4), S305. DOI: https://doi.org/10.5005%2Fjp-journals-10071-

23314

Robertson, O., & Evans, M. S. (2020). Just how reliable is your internal reliability? An
overview of Cronbach’s alpha (a). Also in this issue: Towards, 23. Retrieved on 23rd
December 2023 from:

https://www.academia.edu/download/65214636/PsyPAG_115 June.pdf#page=24


https://www.frontiersin.org/articles/10.3389/fpsyg.2020.543388/full?utm_source=Sailthru%20Email&utm_medium=Email&utm_campaign=userTools&utm_term=slowYourScrollChallenge_nonsponsored&utm_content=3&apid=39958273&rvid=495b5629fe6767abeddede159095347159f389c4003bee726943ef5893369e0c
https://www.frontiersin.org/articles/10.3389/fpsyg.2020.543388/full?utm_source=Sailthru%20Email&utm_medium=Email&utm_campaign=userTools&utm_term=slowYourScrollChallenge_nonsponsored&utm_content=3&apid=39958273&rvid=495b5629fe6767abeddede159095347159f389c4003bee726943ef5893369e0c
https://www.frontiersin.org/articles/10.3389/fpsyg.2020.543388/full?utm_source=Sailthru%20Email&utm_medium=Email&utm_campaign=userTools&utm_term=slowYourScrollChallenge_nonsponsored&utm_content=3&apid=39958273&rvid=495b5629fe6767abeddede159095347159f389c4003bee726943ef5893369e0c
https://www.frontiersin.org/articles/10.3389/fpsyg.2020.543388/full?utm_source=Sailthru%20Email&utm_medium=Email&utm_campaign=userTools&utm_term=slowYourScrollChallenge_nonsponsored&utm_content=3&apid=39958273&rvid=495b5629fe6767abeddede159095347159f389c4003bee726943ef5893369e0c
https://journals.lww.com/academicmedicine/fulltext/2020/05000/the_positivism_paradigm_of_research.16.aspx/%22
https://journals.lww.com/academicmedicine/fulltext/2020/05000/the_positivism_paradigm_of_research.16.aspx/%22
https://journal.literasisainsnusantara.com/index.php/tacit/article/download/50/54
https://doi.org/10.5005%2Fjp-journals-10071-23314
https://doi.org/10.5005%2Fjp-journals-10071-23314

The Social Media Impact on Decision-Making and Social Incompetence 72

Saunders, M. N., Lewis, P., Thornhill, A., & Bristow, A. (2015). Understanding research
philosophy and approaches to theory development. Retrieved From:

https://jfsdigital.org/wp-content/uploads/2019/01/03-Melnikovas-Onion-Research-

Model.pdf

Sen, S., & Yildirim, I. (2022). A tutorial on how to conduct meta-analysis with IBM SPSS
statistics. Psych, 4(4), 640-667. Retrieved on 25th December 2023 from:
https://www.mdpi.com/2624-8611/4/4/49/pdf

Sharifian, N., Kraal, A. Z., Zaheed, A. B., Sol, K., Morris, E. P., & Zahodne, L. B. (2021).
Measurement invariance of social media use in younger and older adults and links to
socioemotional health. Innovation in Aging, 5(2), igab009. Retrieved from:

https://academic.oup.com/innovateage/article/5/2/igab009/6168412

Sileyew, K. J. (2019). Research design and methodology. Cyberspace, 1-12. Retrieved From:

https://www.intechopen.com/chapters/68505

Sivasubramaniam, S., Dlabolova, D. H., Kralikova, V., & Khan, Z. R. (2021). Assisting you
to advance with ethics in research: an introduction to ethical governance and
application procedures. International Journal for Educational Integrity, 17(1), 1-18.

https://edinteqgrity.biomedcentral.com/articles/10.1007/s40979-021-00078-6

Swart, J. (2023). Tactics of news literacy: How young people access, evaluate, and engage
with news on social media. New Media & Society, 25(3), 505-521. Retrieved from:

https://journals.sagepub.com/doi/pdf/10.1177/14614448211011447

Taborosi, S., Kovacevi¢, A., & Maljugi¢, B. (2022). THE ROLE OF SOCIAL MEDIA IN
THE DECISION-MAKING PROCESS. Retrieved From:

https://www.researchgate.net/publication/361232296 THE ROLE OF SOCIAL M

EDIA_IN_THE_DECISION-MAKING_PROCESS



https://jfsdigital.org/wp-content/uploads/2019/01/03-Melnikovas-Onion-Research-Model.pdf
https://jfsdigital.org/wp-content/uploads/2019/01/03-Melnikovas-Onion-Research-Model.pdf
https://academic.oup.com/innovateage/article/5/2/igab009/6168412
https://www.intechopen.com/chapters/68505
https://edintegrity.biomedcentral.com/articles/10.1007/s40979-021-00078-6
https://journals.sagepub.com/doi/pdf/10.1177/14614448211011447
https://www.researchgate.net/publication/361232296_THE_ROLE_OF_SOCIAL_MEDIA_IN_THE_DECISION-MAKING_PROCESS
https://www.researchgate.net/publication/361232296_THE_ROLE_OF_SOCIAL_MEDIA_IN_THE_DECISION-MAKING_PROCESS

The Social Media Impact on Decision-Making and Social Incompetence 73

Taherdoost, H. (2021). Data Collection Methods and Tools for Research; A Step-by-Step
Guide to Choose Data Collection Technique for Academic and Business Research
Projects. International Journal of Academic Research in Management (IJARM),

10(1), 10-38. Retrieved From: https://hal.science/hal-03741847/document

Walker, C. E., Krumhuber, E. G., Dayan, S., & Furnham, A. (2021). Effects of social media
use on desire for cosmetic surgery among young women. Current psychology, 40,

3355-3364. Retrieved from: https://link.springer.com/article/10.1007/s12144-019-

00282-1

Weissgerber, T. L., Garcia-Valencia, O., Garovic, V. D., Milic, N. M., & Winham, S. J.
(2018). Why we need to report more than'Data were Analyzed by t-tests or ANOVA'.
Elife, 7, e36163. Retrieved on 24th December 2023 from:
https://elifesciences.org/articles/36163.pdf

Wilson, C., & Stock, J. (2021). ‘Social media comes with good and bad sides, doesn’t it?’ A
balancing act of the benefits and risks of social media use by young adults with long-
term conditions. Health, 25(5), 515-534. DOI:

https://doi.org/10.1177%2F13634593211023130

Xiao, W., Peng, J., & Liao, S. (2022). Exploring the Associations between Social Media
Addiction and Depression: Attentional Bias as a Mediator and Socio-Emotional
Competence as a Moderator. International Journal of Environmental Research and

Public Health, 19(20), 13496. Retrieved from: https://www.mdpi.com/1660-

4601/19/20/13496/pdf

Youssef, L., Hallit, R., Kheir, N., Obeid, S., & Hallit, S. (2020). Social media use disorder
and loneliness: any association between the two? Results of a cross-sectional study
among Lebanese adults. BMC psychology, 8(1), 1-7. Retrieved from:

https://bmcpsychology.biomedcentral.com/articles/10.1186/s40359-020-00421-5



https://hal.science/hal-03741847/document
https://link.springer.com/article/10.1007/s12144-019-00282-1
https://link.springer.com/article/10.1007/s12144-019-00282-1
https://doi.org/10.1177%2F13634593211023130
https://www.mdpi.com/1660-4601/19/20/13496/pdf
https://www.mdpi.com/1660-4601/19/20/13496/pdf
https://bmcpsychology.biomedcentral.com/articles/10.1186/s40359-020-00421-5

The Social Media Impact on Decision-Making and Social Incompetence

Zahrai, K., Veer, E., Ballantine, P. W., de Vries, H. P., & Prayag, G. (2022). Either you
control social media or social media controls you: Understanding the impact of self-
control on excessive social media use from the dual-system perspective. Journal of
Consumer Affairs, 56(2), 806-848. Retrieved from:

https://onlinelibrary.wiley.com/doi/pdfdirect/10.1111/joca.12449

Zhang, L., & Jung, E. H. (2022). The more engaging, the more enjoyable? Age matters in
predicting perceived enjoyment with different Facebook activities. Frontiers in
Psychology, 13, 994337. Retrieved from:

https://www.frontiersin.org/articles/10.3389/fpsyq.2022.994337/full

74


https://onlinelibrary.wiley.com/doi/pdfdirect/10.1111/joca.12449
https://www.frontiersin.org/articles/10.3389/fpsyg.2022.994337/full

The Social Media Impact on Decision-Making and Social Incompetence

75



